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Presenter
Presentation Notes
This presentation is about diasporic  media and identities within the Pacific islands context and how these identities are communicated through different forms of diasporic media. 
South Pacific island diasporas are found in large numbers in NZ, Australia and the US. They have formed lively communities with distinctively diverse identities and established channels of communication, formal and informal, traditional and virtual, from the ‘coconut wireless’ to church newsletters and radio stations. 
This presentation  is based on data collected during the pilot phase of a Pacific Diaspora media project conducted in Auckland, New Zealand in the past year and a half. The project sought to identity the available diasporic media and map its primary functions and it is now looking at the emerging theme of media and diasporic island cultural identities. 
The pilot project is looking at how these diasporic island communities communicate their identities through these media and how the latter contribute to the sustenance and (re) construction of cultural identities away from home. 
Methodology: 
Qualitative research methods, mostly using unstructured and semi-structured interviews with community leaders, Pacific Islands media professionals from mainstream media and diasporic media, focus groups with pacific island people of different age/gender/island of origin, on-line media users, interviews/focus groups with people in the islands (Tonga. Cook Islands), and a small survey at the beginning to identity trends within the communities in terms of media use. Also extensive use of the participant observation/enthographic approach (visits to pacific markets, interaction with pacific islanders in pacific events) and the use of the cultural insider (Naomi)
We are in the process of transcribing interviews/focus groups, coding material and identify emerging issues: identity, language, cultural practices, connection with island homes, diasporic practices, religion, information needs of diasporic communities.
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Diasporas
 Applied to a growing list of 

migratory groups
 Involved in debates around 

migration, post-migration, people’s 
multiple sense of belonging and 
loyalties beyond national 
boundaries 
Cohen’s classification: victim, 

labour, trade, cultural and imperial 
diasporas 

Presenter
Presentation Notes
The concept of diaspora is today applied to a growing list of migratory groups and is involved in debates around migration, post-migration, people’s multiple sense of belonging and loyalties beyond national boundaries. 

Cohen’s classification of and distinction between different diasporas - victim, labour, trade, cultural and imperial diasporas - is not only indicating the changing conditions of diasporas through time and conditions but also the significance of the diaspora phenomenon.
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“Diaspora really throws up identity issues”                 
(Oscar Kightley, creator of Bro Town)

… diaspora implies that 
particular cultures survive, 
transform and remain 
relevant even when 
members of an ethnic 
community have not lived in 
the original Homeland 
(Georgiou, 2001:1)

Presenter
Presentation Notes
Although diasporas share a lot of similarities – a common historical homeland and immigration experiences - they are at the same time different as “their present and future are shaped in diverse contexts and largely through difference experiences” (Georgiou, 2004:6). 

Similarly, Pacific diasporas are shaped by different experiences, depending on their location. Would the Tongan diaspora in the US share the same characteristics with this in New Zealand? And would a second generation Tongan youth in Auckland share the same identity with his island born immigrant mother or even with another Tongan youth in San Francisco? The experience of immigration is not shared by all members of a diasporic community:
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Pacific Diasporas
Diasporic movements have stimulated: 
 multifaceted and multi-trafficking 

communication practices within the 
diasporic communities themselves;
 between diasporic communities 

across the world; 
 & between these communities and 

their island homes. 

These communication processes 
illustrate how these island identities 
are formed and/or sustained in 
diaspora and what impact these 
processes have on these identities.

http://village.1samoana.com/groups

Presenter
Presentation Notes
Islands tend to be diasporic in nature and islanders shape their identities often in movement. 

Movements within island groups and the greater Pacific ocean, both by islanders themselves and outsiders, have enabled these islands to create complex identities that have expanded beyond their natural boundaries and into well established diasporic communities that have stimulated multifaceted and multi-trafficking communication practices within the diasporic communities themselves; between diasporic communities across the world; and between these communities and their island homes. These communication processes illustrate how these island identities are formed and/or sustained in diaspora and what impact these processes have on these identities.

This is evident in the Samoana website where we can see this multi-communication traffic between diasporic groups and home


http://village.1samoana.com/groups
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Pacific Island communities in NZ

COUNTRY NO. IN HOME 
COUNTRY

NO. IN NZ % IN HOME 
COUNTRY

% IN NZ

Samoa 182,700 115,000 61 39
Cook islands 21,000 52,000 21 79
Tokelau 1,500 6,200 19 81
Niue 1,600 20,000 7 93
Tonga 98,300 40,000 71 29
Fiji 836,000 7,000 99 1
Tuvalu 9,600 2,000 83 17
Other 
Pacific

7,472,200 7,000 99.99 0.001

Presenter
Presentation Notes
Auckland City Council’s Pasifika Festival, the biggest Pasifika cultural event in NZ, is part of Celebrate Pasifika, a regional program of arts and events which aims to ‘showcase the extraordinary achievements of Auckland’s Pacific peoples’ and provide opportunities to engage with these cultures (Spasifik, 2007:18).  Such events like the ASB Polyfest (Auckland Secondary Schools Maori and Pacific Islands Cultural Festival), a Young Pacific Leaders conference and a Pollywood Short Films Festival, along with the Pacific Music and Fashion Awards are all indications of a rich Pacific cultural presence.

The 2006 Census for Pacific peoples shows that only 24 per cent of Tokelauans, 11 per cent of Niueans, 6 per cent of ethnic Fijians and 5 per cent of Cook Islands Maori born in New Zealand can now speak their parents’ native language. www.stats.govt.nz 
There are increasing references to Pacific Islands communities living abroad as Pacific diasporas. Spickard et al (2002) in Pacific Diaspora: Island Peoples in the United States and Across the Pacific explore the ‘transnational or diasporic model’ in examining the Pacific communities living abroad, which emphasises continuing links with their people at home or elsewhere abroad. They also explore the ‘pan-ethnicity model’ which is more pronounced among second and third generation Pacific Island  migrants who are increasingly seeing themselves as Pasifika people with a new hybrid inclusive identity.  
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Pacific Diaspora Identities
 Under/Misrepresented/Stereotyped

“…You only turn up in the news if somebody’s died because they haven’t paid their power or you know 

somebody got killed or this pacific island family did something stupid” 

“…. And when I say ‘I am Cook Island Maori and I am proud of it’, more  so you feel like you’re defending 

yourself. If you are a minority you have to prove yourself, not only am I am Cook Islander, but that I’m 

clever and educated. Don’t stereotype us! … or we not all ‘French of the Boat’”

 Diasporic
 Hybrid
 Pan-Polynesian/ ‘Nessian”/ ‘Polys’/ P.I.s / Pasifikans / ‘New Zealand borns’

 Pacific People: the new Pacific  Islanders

 Contested
“…I say Samoan, but I was born here (NZ)… they are asking me where am I from, because I am brown. I 

say that I’m Samoan. But then it’s like okay, West Aucklander”

“… I hate it, because over here… you are Samoan. But over there, you’re Kiwi. You’re from NZ, you’re not 

Samoan! When we go over there, we don’t try and dress up… we always dress in a lavalava and a t-

shirt. But people can still pick you out, like you’re an outsider…”

Presenter
Presentation Notes
Pacific diaspora identities are complex identities
The gradual replacement of the term Pacific Islanders with the terms Pacific people in both ‘official and popular discourse’ is an acknowledgment of the fact that most Pacific descent people are no longer from the ‘traditional island homelands, and that their commonalities derive from culture rather than place of birth’
The New Zealand born Pacific children, like most children of immigrants, differ from their island born parents in various ways. They have more polyethnic social networks and are loosing fluency in their mother tongues.
The current debate is whether we now have new ethnic, hybrid identities which focus on shared Polynesian descent, pan-polynesian or ‘nessian’ identities e.g. ‘New Zealand borns’, ‘P.I.’s’ , ‘Polys’, or pasifikans.

Referring to this contested identity, Perrott (2007) in his article on ‘Pacifika: Identity of Illusion?’ captures the dilemma of New Zealand-born Pacific youth of how to call themselves. The article appeared as a cover story at the weekend magazine of a mainstream NZ newspaper, indicating that Pacific people, one of the most visible minority groups in NZ, are becoming an important identity group that would merit the attention of mainstream mass media. 

Pacific diasporic media in New Zealand has been shaped and diversified along these lines, catering as the paper demonstrates for a diverse diasporic audience.
Opportunities for Pacific Island communities to present “counter-images, express resistance to, or enter into dialogue and ‘talk back to’ historical stereotypes continue to be limited, especially when, and where, Pacific Island media efforts might have the most impact” (Pearson, 1999:261). 


http://www.pacificislandsradio.com/profiles/melanesia.htm
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Diasporic media
 Diasporic communities, depend 

extensively on media & 
communication technologies for:

 sustaining relations & connections across 
distance &diverse subgroups & also with 
their host country

 Alternative ways of expression & 
representation:

 Balancing  often the under and mis-
representation of immigrants by mainstream 
media

 Offering positive images/role models
 Addressing communication needs in 

culturally appropriate ways
 Acting as advocacy players within the 

community and the wider society

Presenter
Presentation Notes
Diasporic media’s increasing visibility and influence, not only within their diasporic contexts but also across the wider society they operate, open up new and alternative ways for expression and representation while at the same time they challenge the established hierarchies of control over cultural resources within ‘western mediascapes’. 

General media use
What types of media are you aware of? What types of media do you use?
How do you access this media? How do you make use of this media (information, entertainment, education, helping to integrate in the New Zealand society etc)? What are your thoughts on the media content available to you? 
Awareness and use of Pacific Media 
What types of Pacific media are you aware of?  What types of Pacific media do you use?
How do you access this media? Have you ever participated in a talk back show?
How do you make use of this media (information, entertainment, education, keeping in touch with your community and what happens in your island, help keep language use etc)? What are your thoughts on the media content available to you? 
Communication Needs
What are the needs of your community? What are your individual needs?
Do you have any suggestions of ways to improve and/or extend the existing media and its content?


http://www.pacificislandsradio.com/profiles/polynesia.htm
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Diasporic media typology (Brown)
1. Type of outlet (print, broadcast, on-line etc)

2. Levels of service (local, translocal, international / transnational, regional etc)

3. Policy
4. Primary audience
 One’s own Pacific Island group? 
 Inclusive of other Pacific Island groups? 
 Which age, gender and geographical location is the focus on?
 How is contact between audience and media taking places?

5. Programming /Content
 Where is the focus: Information, education, entertainment 

(contemporary, traditional, popular, etc)
 Is the programming representational or participatory?

6. Media Service-Pacific Community Links
7. Operational goals
 What is the main raison(s) d’être of these outlets?
 Which goals appear to be predominant?

Presenter
Presentation Notes
Policy:
Are there government policies that assist Pacific Island media in acquiring licensed outlets?
Are there policies/laws/codes of ethics that safeguard good practices?
Media Service-Pacific Community Links
Does the service have a community board?
Does the service conduct audience research? 



http://www.pacificislandsradio.com/


Page  9

Operational goals
 Maintaining links with the ‘ancestral  islandhome’?

 Preserving, restoring or advancing the use of a 
Pacific Island   language?

 Providing and/or restoring a sense of pride in the 
Pacific community’s accomplishments (cultural, social, 
political, and economic)?

 Combating negative stereotypes, especially those 
provided by media?

 Indicating how diaspora & mainstream media can/do 
work together?

 Serving as source of information on health care, 
education, financial aid etc?

 Illustrating that Pacific Island communities are capable 
of operating media services?

Presenter
Presentation Notes
The most important criterion of evaluating these media for this project
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Pacific Diaspora media in NZ
PRINT 
Samoa
Samoa Post (weekly)
Samoa Times (weekly)
Voice of Samoa (weekly)
Samoa Observer (weekly)
Auckland Pacific Today 
(weekly)

Fiji
Fiji Observer (monthly)
Fiji Guardian (fortnightly)

Tonga
Taimi o Tonga (twice 
weekly)
Talaki Newspaper (weekly)
Kele’a Newspaper (weekly)
Tau’ataina (monthly)

Niue
Fakapulou Tala Niue 
(fortnightly)
Niue News (weekly)

Magazines  SPASIFIK (bi monthly)                                                                 Islands Business
TV
Maori TV                                                                                         Triangle TV (Pasifika programs)
Other regional community channels with Pacifica programs          online channels (i.e. EPTV)
Pasifika programs on mainstream media (Tagata Pasifika, Pacific Beat Street, Bro Town)
Radio 
Pacific Media Network: NIUFM (all Pacific Island ethnic groups)  & Radio 531PI (all Pacific Island ethnic groups) 
Access Radio (all Pacific Island ethnic groups) operated by Planet FM 
Radio Samoa (bi lingual Samoan & English) 
Internet: 
Some examples inlcude: www.Pacificislandsradio.com/index.htm for Pacific  radio online, 
www.eventpolynesia.com (including EPTV with 3 online channels, 3 YouTube Community channels) , www.escapeartist.com/Pacific/Pacific.htm,    
www.radiodx.com
www.polycafe.com/ with various forums: Café Patio (General Forum), KR (Discussion RoundTable), Sacred Fire (Religion), Big mango (Sports), 
Alofa Lounge (Love &Friendship)

Other:
Pacific Islands Media Association (PIMA)                                         Pacific Media Centre (AUT)

Presenter
Presentation Notes
There is a plethora of pacific media and pacific media content available to Pacific diaspora in NZ.
A lot of them have an on-line presence which are very popular and highly interactive, enabling direct communication like Matangi tonga on line
Pacific media have different functions and play different roles depending on their target audience.
The Pacific media in New Zealand has been shaped and diversified along these lines, addressing those New Zealand-born residents and those born in the islands. The former group which includes those NZ-born urban English speaking Pacific peoples, educated or middle professionals tends to be catered by media outlets and programs such as Tagata Pasifika, Pacific Beat Street, Niu FM and Spasifik magazine. While the latter is catered by a plethora of community radio stations and newspapers, more likely to be working class and older first generation migrant families.
Diasporic media production includes material produced locally, nationally and transnationally and consumed locally and translocally. Diasporic media can play diverse roles. Spoonley identifies two types of media in this case; those which operate locally to meet community needs in their host country and those which connect the community back to their country of origin. 
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Pacific Islands communities in the Auckland region are 
multi-layered groups comprising of several elements: 

 Island of origin
 Time of immigration (1st, 2nd, 3rd generation immigrants)
 Age (Pacific youth as a separate category)
 Residence (South Auckland , West Auckland ) 
 Integrated or non-integrated
 Identity perceptions (primarily island connected, pan-Pacific/ 

Polynesian, Kiwi Pacific Islander/people etc)
 Proficiency in island language
 Level of education
 Religious denomination
 Interests

Pacific diaspora media use depends on the profile of these communities 
& individuals

Presenter
Presentation Notes
The role and use of Pacific media and Pacific media content seems to vary amongst different groups. Any data analysis therefore will have to take these elements into consideration.
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Pacific Diasporic Media Diversity
“Celebrating the Pacific Spirit
Our mission is to inspire, inform, educate, 
entertain and connect Pacific Peoples, to 
reinforce Pacific languages, culture and 
identity, and contribute to the social, 
economic and cultural prosperity of Pacific 
Peoples, through quality innovative 
broadcasting services.” http://www.niufm.com/?t=271

Presenter
Presentation Notes
I have selected here some diasporic media as examples of where the emphasis is in terms of operational goals.
Maintaining cultural identities but also contributing the creation of new hybrid forms

Talk about the Pacific Media Network

The wide under/mis -representation of the Pacific Islands population in the NZ mainstream media means that many Pacific islands people are turning to Pacific Diaspora media such as the Pacific Radio Network to listen to their stories from their perspective but also to listen to mainstream news not only from a Pacific perspective but a Pacific news style too (Richards, interview with Papoutsaki, 30/5/08). Early observations from participants in this project have indicated that Pacific audience makes a distinction between mainstream media news style and Pacific ways of presenting news that follow the Pacific story telling mode.


http://www.niufm.com/?t=271
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RADIO 531PI BRINGS YOU A UNIQUE MIX OF NEWS, 
VIEWS, INFO-TAINMENT AND A GREAT MIX OF 'SWEET 
AND EASY' MUSIC AS WELL AS PROVIDING A FORUM FOR 
PACIFIC COMMUNITIES TO DISCUSS AND DEBATE ISSUES 
THAT ARE OF ELEVANCE TO PACIFIC COMMUNITIES 
HERE IN NEW ZEALAND AND THE PACIFIC REGION. 
HTTP://WWW.531PI.CO.NZ/MAMBO/INDEX.PHP

Pacific Radio Network Stations
NiuFM, based in Ponsonby, Auckland, broadcasts 
nationally offering a mix of cool music, diverse cultures, 
topical news, and information straight from the heart of 
the Pacific. Niu means “young coconut” and to Pacific 
peoples it is known as the tree of life. NiuFM embraces 
the notion of life through broadcast and “The Beat of the 
Pacific” denotes the vitality of the Pacific voice within our 
communities. Our vision is to be the voice connecting, 
informing & entertaining the diverse range of Pacific 
communities throughout Aotearoa. http://www.niufm.com/?t=2

Presenter
Presentation Notes

Culturally appropriate content: pacific news values!!! Story telling format, some people don’t like it, find it too slow!!

Niu FM for the younger audience
531PI has island programs in island languages, closer ties with the island homes

http://www.531pi.co.nz/mambo/index.php
http://www.niufm.com/?t=2
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Community ownership
“… and there was a sense of ownership as well… when you are talking about pacific radio, 

the pacific people who listen to it feel that they own that station. It is not owned by some 
you know… white man who’s sitting in a flash office with a suit. It’s owned by the 
community and so it’s very important to them that what’s on the radio or what is on the TV 
reflects them because they feel like… it’s  a sense of maybe that village concept where 
we are all part of it” 

Pacific way
“… it’s not just about giving the young people what they want because they might just want 

24 hours hip hop. It’s about providing a service and you’re obliged to provide education 
the pacific way, entertainment the pacific way, information the pacific way and if you to 
carry on the growth of the pacific culture here in New Zealand, you also need to put in to 
the programming pacific language tracks and pacific language.”

Language/identity/media
“… I think it’s important to have Pacific language tracks  [music] in there. After all that is what 

makes a pacific person unique and that’s what makes that radio station unique, otherwise 
it might as well just be any other radio station” 

(former Pacific Radio Network journalist)
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Cultural context & information needs
“I think it’s important for them  [the community] to have the 
news from here delivered to them in such a way that … 
understand and delivered to them in way that they will take 
on board the information. … the tax department  can talk 
about taxes until the cows come home but if it’s delivered in 
a format that our Pacific people here in NZ understand and 
feel is culturally sensitive to them. …the information is 
probably not being given to them in the right way, in the … 
you know… cultural context.”

Presenter
Presentation Notes
Information needs in a culturally appropriate format
Sensitive issues about health, education, immigration, politics can be better conveyed to people in their own language or ways of communication

This is what the Pacific radio network does, adressing diversity and at the same time make an effort to maintain links with home, cultural practices and capture the attention of the new generations in a mixed programming that is appealing to them.
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Pan-Pacific Diasporic Media Model
SPASIFIK Magazine
Caters for the hybridized identity of NZ born, 
educated, young, English speaking segment 
of the Pacific Islands Diaspora, focusing on 
positive role models and coverage of the 
islands communities. 

“Spasifik magazine is such a motivating and inspiring 
resource for the Pacific Community. I believe that 
Spasifik gives a voice and a platform for our people to 
showcase our true strengths and abilities. As a young 
Pacific Student our voices are often last to be heard 
not only because of our traditional culture barriers but 
because we are also a minority with a bad rep. It would 
be great if Spasifik could have a place for us as young 
pacific students to voice our opinions and have a place 
to call ours. 
Winona Ngaro
(living out East now but alwayz Westie@ heart) “ http://www.spasifik.co.nz/

Presenter
Presentation Notes
Diaspora media contribute to the process of formation of diasporic identity at the local level. They often attract an audience based on a certain familiarity of their homeland culture but contributing to the construction of a new hybrid culture as well. 

Spasifik magazine’s outlook, for instance, indicates the profile of a diaspora media that caters for the hybridized identity of NZ born, educated, young, English speaking segment of the Pacific Islands diaspora (Logan, communication with Papoutsaki, 21/5/08).


http://www.spasifik.co.nz/
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SPASIFIK Magazine

Fakaalofa Lahi Atu from the humble shores of the ROCK of 
POLYNESIA – NIUE.
“….Living in the islands I can’t help but be curious as to how 
our P.I communities in NZ and around the world are faring in 
their respective fields. ….have found stories that have been 
intriguing, educational, inspirational and enjoyable even life 
changing at times. I thoroughly enjoy the success stories of 
how our people are making their mark in the world, the stories 
of the highs and lows of life in the limelight highlighting the 
warrior spirit in each one of us, the artistic flare that comes 
quite naturally, instilling the pride of being P.I burns ever so 
brightly within me. ….

Fakaaue Lahi Mahaki SPASIFIK you truly are making a 
difference and I’m anxiously awaiting your next issue.
P.I & PROUD
Inangaro Vakaafi, Mutalau, Niue Island
½ Niuean ½ Cook Islander
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SPASIFIK Magazine
Talofa Spasifik team,

Well done to all for your great magazine. It's always a 
pleasure to see the professionalism and the unique 
Pacific touch that your magazine bring to our people the 
world over.

A brief comment on Paea Wolffgrams article on the "lafo" 
and it's place in our culture. The example and the 
circumstances used would not be the normal instance 
where lafo is being offered. "Lafo" is paying homage and 
token of gratitude. This is slightly different to payment for 
services rendered. It is also important to know and 
remember who can and who cannot afford to refuse…..
Will look forward to the next issue that to read about the 
incredible achievements of our people.

Soifua
JP
Australia 
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Pacific media products/content 
 DVD formats (i.e. amateur recordings and productions of village 

entertainment, beauty pageants; church cultural events) produced in 
the islands  and in diaspora for the use of Diaspora communities

<

 Church newsletters/newspapers 
“…Most of the people involved in those church newsletters are either people with a strong 

connection to the islands, lots of memories and lots of relations, or they’re older…” (PI 
journalist)

 Mainstream media Pacific programs like Tagata Pasifika (a Pacific 
Islands current affairs program) that is broadcasted regionally to the 
islands and internationally through the TVNZ’s website 
http://tvnz.co.nz/tagata-pasifika) 

“…our largest online audience is in the USA”

 Other Media programs/products that are also                                          
consumed by audiences back in the islands                                               
(i.e. Bro’Town - Pacific comedy show)

Presenter
Presentation Notes
Aside from diasporic media outlets, we also need to take into considering the plethora of pacific diasporic media content that circulates outside the traditional diasporic media format.



Tagata Pasifika has struggled over the years in terms of its scheduling, either very early in the morning or very late at night. Ut the website is very popular and somehow balances the poor scheduling time.

http://tvnz.co.nz/tagata-pasifika
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What’s fresh, brown and proud? 
PACIFIC BEAT ST – a magazine 
show produced for TV3 and fronted by 
four hot presenters delivering stories 
on New Zealand’s latest issues, 
music, sports, fashion, technology and 
much more all with a distinctly Pacific 
flavour. 
The programme is a unique 
expression of our nation’s Pacific 
style, inclusive of all New Zealand 
cultures. 
http://www.pacificbeatst.net/index.pl?aboutus

Presenter
Presentation Notes
This program is inclusive of all NZ cultures but from a Pacific perspective. 

http://www.pacificbeatst.net/index.pl?aboutus
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Surfing the On-line Waves: 

Events Polynesia  
“The wonder of the Internet allows us 
to communicate and celebrate the 
success of Pacific peoples all 
over the world. …. We no longer 
live on isolated islands or belong to 
one ethnic group but are of a global 
audience. On the cusp of this great 
excursion into cyber communication, 
Event Polynesia is playing its part in 
‘Connecting the Pacific’
www.eventpolynesia.com/index.htm

Pan-Tongan media model 
embracing all Tongans regardless 
of their location, offering an open 
forum, encouraging multi-traffic 
communication 
http://www.matangitonga.to/article/global_index.shtml

http://www.matangitonga.to/article/letterscomments/cultur
e-and-society/research_190309_1432_pf.shtml 

On-line social  Networking sites: 
the BEBO phenomenon

family websites 
http://www.bebo.com/tagpas 

Presenter
Presentation Notes
online media are creating non-traditional diasporic interactions!!

Event Polynesia website which takes the Pacific to viewers around the world offering online channels as part of the EPTV service (Pacific Media Watch nius, 2008). Its statement is encompassing all meanings of diaspora media:

Use of Online social network sites as a form of everyday cultural practices

http://www.eventpolynesia.com/index.htm
http://www.matangitonga.to/article/global_index.shtml
http://www.matangitonga.to/article/letterscomments/culture-and-society/research_190309_1432_pf.shtml
http://www.bebo.com/tagpas
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Challenges for Pacific Diasporic Media 
 Diversity of audience

“… we fail all the time… we don’t just fail in terms of the broad ethnic demographic; we fail on the 
ages… on youth, the elderly, and we know that we’re are trying to BE ALL and END ALL-type of 
show for our audiences. In reality we can’t be. But we try! (PI journalist, Tagaka Pasifika
program)

“… I am young, professional, career oriented person. And they (531PI Radio) don’t have any 
subjects that are of any relevance to me” (Cook Island female)

 Content
 Language
 Serving the community
 Connecting with the island
 Integration
 Connecting with the wider island diaspora
 Lack of trained media professionals in the community
 Addressing the negative representation of mainstream media with positive covering 

“… we need more trained journalists, to look at our own issues. And perhaps, they can provide the 
counter view to the widespread… [misrepresentation]… But I always felt that, whenever we train 
up people, the last thing they want to do is to work for diaspora media. They want to go off in the 
mainstream media, to earn the big bucks, become famous” (PI journalist)

Presenter
Presentation Notes
Media use varies from one group to another.  

Does this use sustain island identities away from home? In those 1st generation groups media offer a sense of familiarity and in that sense media keep their identities closer to the island culture. But in the case of diaspora born, English speaking youth, diaspora media and pacific media content helps creating new hybrid identities that are less ethnic but culturally Pacific.



Thank you for listening

Diasporic Islands: 
Communicating Pacific Cultural 
Identities in Diaspora

Dr Evangelia Papoutsaki & Naomi Strickland 
UNITEC & Pacific Media Center AUT – Auckland NZ

5th International Conference  Small Island Cultures
Sado Island – Japan   June 24-30, 2009

Presenter
Presentation Notes
This presentation is about diasporic  media and identities within the Pacific islands context and how these identities are communicated through different forms of diasporic media. 
South Pacific island diasporas are found in large numbers in NZ, Australia and the US. They have formed lively communities with distinctively diverse identities and established channels of communication, formal and informal, traditional and virtual, from the ‘coconut wireless’ to church newsletters and radio stations. 
This presentation  is based on data collected during the pilot phase of a Pacific Diaspora media project conducted in Auckland, New Zealand in the past year and a half. The project sought to identity the available diasporic media and map its primary functions and it is now looking at the emerging theme of media and diasporic island cultural identities. 
The pilot project is looking at how these diasporic island communities communicate their identities through these media and how the latter contribute to the sustenance and (re) construction of cultural identities away from home. 
Methodology: 
Qualitative research methods, mostly using unstructured and semi-structured interviews with community leaders, Pacific Islands media professionals from mainstream media and diasporic media, focus groups with pacific island people of different age/gender/island of origin, on-line media users, interviews/focus groups with people in the islands (Tonga. Cook Islands), and a small survey at the beginning to identity trends within the communities in terms of media use. Also extensive use of the participant observation/enthographic approach (visits to pacific markets, interaction with pacific islanders in pacific events) and the use of the cultural insider (Naomi)
We are in the process of transcribing interviews/focus groups, coding material and identify emerging issues: identity, language, cultural practices, connection with island homes, diasporic practices, religion, information needs of diasporic communities.
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