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Abstract 

This study explores agritourism in South Island, New Zealand, to describe its categories, 

to discover what motivates farmers to venture into agritourism, to illustrate how they are 

set up, and explore the diversification strategies applied by these agritourism businesses. 

An interpretivist research design was employed to be able to understand agritourism from 

the point of view of the farm owners. It used a case study method utilising interviews, 

observation, and document analysis. Three agritourism businesses were explored. This 

study found that the main categories of agritourism include a working farm, direct 

contact agritourism, and a working farm, indirect contact agritourism. The common 

drivers for agritourism venture revealed in this study are more of a social and cultural 

motivators, such as wanting to share their farm experiences with other people and to 

preserve the historical/cultural aspect of their place. Although the economic reasons were 

mentioned, it was not the primary reason why these farm owners ventured into 

agritourism. Their diversification strategies include farm tours, providing 

accommodation, and a retail shop selling goods produced from the farm. These farm 

owners are also attached to their land, therefore, their decisions for farm diversification 

are also rooted in protecting and keeping their agricultural land. As these agritourism 

businesses are small farms and are not situated in the main tourist destinations, it is 

recommended that future studies include bigger agritourism businesses that are located 

within major cities.  

 

Keywords: agritourism; working farms; farm diversification 
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Chapter 1.  Introduction 

1.1. Research background 

Agritourism is used to describe a specific type of activity based on the 

relationship between agriculture and tourism (Petroman et al., 2016, p. 84). Aroyo et.al 

(2013) defined agritourism as educational and recreational activities offered on working 

farms (p. 45). Agritourism is an important concept that has been explored by farm owners 

to diversify their farm business. This is evident in several studies such as that of 

Mastronardi et al. (2015), Flanigan et al. (2015) and Yang (2012), that have exemplified 

various reasons for farm diversification. This study is exploratory research of the existing 

agritourism businesses in South Island, New Zealand. This research is based on the 

assumption that there are many different types of agricultural tourism activities that can 

be explored and there are different motivations for farm diversification.  

The agriculture industry in New Zealand contributes significantly to its economy 

(Granwal, 2021). New Zealand has a diverse landscape that is suitable for various forms 

of farming. Granwal (2021) states that the future of the agriculture industry in New 

Zealand will depend on innovative farming methods to ensure its sustainability. The 

agritourism phenomenon, although it has existed since the 20th century (Aroyo et al., 

2013), is still a growing industry worldwide (Agritourism NZ, 2020). Many farmers view 

agritourism as an opportunity to diversify and create supplementary income (Wojcieszak-

Zbierska et al., 2020; Agritourism NZ, 2020; Yang, 2012; Flanigan, et al., 2015). With 

agritourism activities on the farm, the farm owners will have the opportunity to share 

their experiences with other people. This research also explores the management 

strategies of the existing agritourism businesses in the South Island region, New Zealand.     

The Tourism Industry Aotearoa has developed a sustainable growth framework 

that aims to see every New Zealand tourism business committed to sustainability by 

2025. One of the goals of “Tourism 2025 and Beyond” focuses on sustainability in terms 

of environmental protection, socio-cultural and economic sustainability (Tourism 

Industry Aotearoa, 2019). Agritourism is a subset of rural and cultural tourism and 
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considered a way of practising sustainable tourism (Petroman & Petroman, 2010, p. 368). 

The concept of sustainability in the tourism context builds upon the recognition that 

tourism supplies are dependent on the natural and cultural resources of a place (Torres-

Delgado & Palomeque, 2014, p. 123). In other words, tourism activities must be managed 

in such a way that it does not exceed the environmental, sociocultural, or economic 

carrying capacity of a given place (Weaver & Lawton, 2014, p. 322). This research 

explores the developments for agritourism businesses in connection with the New 

Zealand Tourism sustainability framework and agritourism as a management scheme for 

a sustainable business.  

1.2. Statement of the problem  

According to the Tourism Industry Aotearoa (2021) tourism was New Zealand’s 

biggest export industry. Tourism generated a direct contribution to GDP of $16.4 billion 

(Stats NZ, 2020). However, the Covid-19 pandemic has had a strong impact on the 

tourism sector globally (Wojcieszak-Zbierska et al., 2020). Likewise, the agriculture 

industry, in general, has been greatly impacted by the current Covid-19 pandemic (Food 

and Agriculture Organisation, 2020). This study focuses on agritourism as a sustainable 

form of tourism and as multifunctional agriculture. While Aroyo et al. (2013, p. 39) 

stated that agritourism is not a new phenomenon and that research studies about 

agritourism began in the 1980s, there is limited information about agritourism research in 

New Zealand. In New Zealand, there are some studies conducted on wine tourism (Baird 

et al., 2018; Alonso, 2009) and the Willing Workers on Organic Farms (McIntosh & 

Campbell, 2001). However, Barbieri (2019) stated that future agritourism research should 

focus on how can agritourism spaces better assist in maximising their societal benefits (p. 

151). The focus of this study is an exploration of the existing agritourism businesses in 

South Island, New Zealand, and their current management strategies. This study also 

focused on discovering the characteristics of agritourism businesses in New Zealand, 

specifically within the South Island area. The purpose of this study is to provide in-depth 

knowledge about agritourism as a form of farm diversification in the New Zealand 

context. 
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The Ministry for the Environment stated that New Zealand is recognised 

internationally for its stunning landscapes and productive agricultural and horticultural 

land. The top two export earners in New Zealand are tourism and primary production 

(Ministry for the Environment, 2021). Recent trends in land use include an increase in the 

intensive use of pastoral farming which has led to environmental pressures. Some of the 

impacts on the environment include changes in soil health and an increase in greenhouse 

gas emissions. In response to this, based on the report by the Ministry of the 

Environment, one of the concepts that is being considered is research into alternative land 

management techniques. Agritourism could play an important role in this area as an 

alternative farmland management technique.  

1.3. Significance of the study 

Based on the above information, this study is significant because it provides 

additional knowledge about agritourism in New Zealand. It is important because it 

describes the specific characteristics of the existing agritourism businesses in the South 

Island area. The information provided in this research can serve as a future reference for 

further studies in the field of agritourism in New Zealand. The concept of sustainability 

has become a theme recently for most businesses, and many companies are integrating 

sustainability principles in their business (Bonini, 2011, p. 96). This study is also built 

upon the issues of sustainability within the agriculture and tourism context. The outcome 

of this study is important because it presents the potential contribution of agritourism as a 

farm diversification strategy for the sustainability of agriculture and tourism as a 

business.  

In the business context, “diversification is a strategy in which companies move 

away from a single product or dominant business area into other business areas which 

may or may not be related to the original business” (Lynch, 2018, p. 307). Agritourism as 

a farm diversification is a strategy that emerged as a response to various factors such as 

social, cultural, economic, and environmental issues. For example, Ollenburg and 

Buckley (2007) stated that governments see farm tourism as an economic lifeline for 

rural communities, while the tourism industry view it is a means to divert visitors away 
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from gateway cities. In addition, some farmers view agritourism as an opportunity to 

keep their farmland for the future of their children (pp. 444- 446). The literature review 

section (Chapter 3) has shown different reasons why farm owners/managers from Europe, 

North America, and some parts of Asia have diversified their farm business. This study is 

important because it defines the farm diversification motivation and strategies in the New 

Zealand context. This research will benefit the farm business owners in terms of 

managing future agritourism developments. By understanding what drives different types 

of agritourism, farm owners/managers will be able to use this information in their 

business such as marketing and promotion (Jennings, 2010, p.7).  

1.4. Research question/aim and objectives 

            Research question: Why do some farm owners in New Zealand use tourism 

activities as a farm diversification strategy? Specifically, it sought an explanation for the 

following sub-questions: 

1. How are existing agritourism business activities categorised? 

2. What are the determinants of farm diversification in New Zealand? 

3. How do these farms set up their agritourism business? 

4. What are the business strategies of these existing agritourism farms? 

 

Research aim: There are many studies in the field of agritourism specifically in 

the European regions and the United States (Chapter 3, Literature Review), but there is 

limited information in terms of agritourism development in New Zealand. This research 

aims to explore New Zealand agritourism opportunities for development towards 

achieving sustainability.  

 

Research Objectives: The following objectives are formulated to achieve the 

research aims and answer the research question.  

1. To describe the qualities/types of existing agritourism businesses in New 

Zealand;  

2. To discover the motivations that drive agritourism venture in New Zealand;  
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3. To illustrate how these agritourism farms set up and grow as a sustainable 

agritourism venture, and 

4. To explore the diversification strategies of these agritourism businesses and 

how these strategies are applied.  

 

1.5. Research Approach 

            An interpretivism philosophy was applied in this study to achieve an in-depth 

knowledge about agritourism in New Zealand. According to Saunders et al. (2016), the 

purpose of interpretivist research is to create new, richer understanding and 

interpretations of the social contexts (p.140). In this study, the researcher must be familiar 

with the social world of the farm owners to understand their world from their point of 

view (Saunders et al., 2016, p. 140). To achieve that, the researcher employed a 

qualitative research design using interviews, observation, and document analysis 

(detailed discussion in Chapter 4, Research Methodology).   

The study used multiple cases, specifically three agritourism businesses in South 

Island, New Zealand. Specifically, the three farms are in Canterbury and South Island. 

The scope of the study is based on these selected farms. The criteria for selecting the 

farms are based on the agritourism typology for defining agritourism by Philip et.al 

(2010). These include 1.) non-working farm agritourism, 2.) working farm, passive 

contact agritourism, 3.) working farm, indirect contact agritourism, 4.) working farm, 

direct contact, staged 5.) working farm, direct contact, authentic agritourism (Philip, et.al, 

2010, p. 756). The three agritourism businesses are selected using a purposeful sampling 

method. The purposeful sampling technique is widely used in qualitative research to 

identify cases that meet some predetermined criteria (Palinkas, et al., 2015, pp. 534 - 

535). For this research, the purposeful sampling technique is applied to ensure that each 

selected farm falls under any of the five agritourism typologies stated above. To be able 

to explore similarities and differences, three agritourism farms are selected. The 

participants of the interview are the farm owners or managers and are selected based on 

who responded to the invitation and whether the farm is available for booking.  
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Limitations  

The limitation of this study is that some of the working farms are not operating 

for tourism activity due to pandemic and seasonality. The study only utilised the available 

agritourism business. This necessitated that the set category for selecting a specific farm 

will be changed. Instead of focusing on only one category such as working farms with 

direct contact, the other types of agritourism are utilised. However, there is also a 

limitation that the available farms are of the same type. There is also time constraints and 

weather conditions that are outside of the researcher’s control and impacts the duration of 

data gathering. 

Delimitations 

The researcher decided to include the other categories of agritourism, selected 

based on their accessibility and availability. Available farms with farm tours and other 

tourism activities are also selected based on price and on whether they accept individual 

bookings and does not focus on group tours. The researcher also focused on the farms 

that are within the targeted locations set for the conduct of this study.            

1.6. Structure of the research 

This study is divided into six sections. Chapter One explains the background of 

the study, research problem, aims and objectives. This chapter also presents the 

significance of the study and the overview of the research approach applied in the study.  

Chapter Two describes the industry in focus and the theoretical basis of the study. 

It discusses how the Butler’s Sequence (Tourism Area Life Cycle) will be used to 

describe the current stage of development of the agritourism business in New Zealand. 

Then, the Social Representation Theory will help explain how the agritourism business 

owners represent farm tourism through their farm diversification decisions and strategies. 

This chapter also analyses the industry using PESTEL and Stakeholder analysis.  

Chapter Three provides a review of literature relevant to agritourism. The literature 

review is divided into four themes. First, it presents studies related to defining and 
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categorising agritourism. Second, it discusses the farm diversification motivations from 

different parts of the world. Third, it examines agritourism in New Zealand.  Finally, it 

presents studies relevant to the impacts of agritourism and issues relevant to sustainability. 

Chapter Four presents how the research was conducted. It describes how and why 

the interpretivism philosophy was employed in this study. Then, it discusses the 

exploratory research as an overall research approach and the three data gathering methods 

(interview, observation, and document analysis) are explained. It also discusses how the 

data was analysed. Finally, it presents the limitations, reliability and bias, and ethical 

considerations.  

Chapter Five presents the findings from the interviews, observation, and 

document analysis from the three agritourism businesses in South Island, New Zealand. It 

also presents the key themes and findings that are relevant to the research questions. 

Then, it discusses the results and triangulated them with the related literature and 

theoretical models.   

Chapter Six provides the summary of the findings and the conclusions drawn 

from the results of the interviews, observation, and document analysis. It also provides 

recommendations for future research and explains the implications of the findings to the 

theory and industry.  
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Chapter 2.  Theory and Industry Analysis 

2.1. Introduction 

This chapter discusses the theories relevant to agritourism studies, specifically for 

exploring agritourism in the New Zealand context. Butler’s theoretical model of tourism 

area life cycle and the theory of social representation are used as the theoretical 

foundation for understanding the development of agritourism in this study. The industry 

analysis models presented in this chapter include the PESTEL analysis and Stakeholder 

analysis. The PESTEL analysis helped understand the key external elements that 

influence the agritourism sector while the stakeholder analysis explains the identified 

stakeholders of agritourism businesses.  

2.2. Theoretical models 

Butler’s model of Tourism Area Life Cycle (TALC) or also known as the Butler 

sequence (Weaver & Lawton, 2014) is a theory that can help understand and describe the 

development of agritourism business in New Zealand in this present study. This model 

suggests that a tourist area experiences six distinct phases of growth (Ly, 2018). Then, 

the Social Representation Theory (SRT) by Serge Moscovici will help describe how the 

agritourism business owners represent farm tourism through their farm diversification 

decisions and strategies.  

2.2.1. The Butler’s sequence 

According to Weaver and Lawton (2014), Butler’s model of Tourism Area Life 

Cycle (TALC) appears to be universally applicable to any types of destination or 

environment in terms of tourism studies. It is also a comprehensive model that allows for 

the simultaneous incorporation of all facets of tourism available within a specific location 

(Weaver & Lawton, 2014, p. 288). For example, Ly (2018) conducted a study of the 

application of Butler’s model to Saly in Senegal. By using Butler’s framework, his study 

revealed that Saly, as a tourist destination, is in the stagnation stage (p. 54). The six 
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stages (Figure 2.1) of the tourism life cycle according to Butler (1980) includes 

Exploration, Involvement, Development, Consolidation, Stagnation, and Rejuvenation, or 

Decline. According to McKercher (2005), Butler’s model remains as relevant today as it 

was when it was first published in 1980 (p. 101).  

The first phase in Butler’s sequence is the exploration stage. It is characterised 

when there are small numbers of visitors dispersed throughout the destination (Weaver & 

Lawton, 2014, p. 289). The visitors are mainly attracted to a given location’s natural or 

cultural feature and they have minimal impact on the community. According to Butler 

(1980) at this stage there are no facilities provided for visitors and that the interaction 

between visitors and the local people is likely to be high (p. 7).  The second phase is the 

involvement stage where the local entrepreneurs start to provide specialised services and 

facilities in response to the increasing number of visitors (Butler, 1980, p. 7; Weaver & 

Lawton, 2014, p. 290). The local people are becoming active by focusing on providing 

activities and convenience to visitors (Kruczek & Szromek, 2011, p. 253). According to 

Butler (1980), the interaction between visitors and locals remains high at this stage and a 

tourist season starts to emerge (p. 7). Weaver and Lawton (2014) also point that there is a 

strong positive community attitude towards tourism during this stage (p. 290).  

The third phase (development) is characterised by rapid tourism growth that is 

shaped by heavy advertising (Butler, 1980, p. 8).  According to Kruczek and Szromek 

(2011), the number of tourists at this stage is either equivalent to, or exceeds, the number 

of permanent residents in an area. Butler (1980) also added that the scale of tourism 

development changes the physical appearance of the location and that it involves national 

and regional planning (p. 8). According to Weaver and Lawton (2014), it is at this stage 

that the uniqueness of the location becomes a generic ‘international’-style landscape (p. 

292). The fourth phase is called consolidation. The growth rate of visitor arrivals is 

declining, although the tourism activities continue to increase (Weaver & Lawton, 2011, 

p. 292). The local people in the destination are irritated with the presence of tourists as 

the place becomes crowded. According to Butler (1980), a major part of the area’s 

economy depends on tourism and that tourism activity is concentrated on large 

recreational attractions such as theme parks (p. 8).  
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The fifth stage (stagnation) is when the peak of visitors may have been reached 

and the destination area becomes less desirable (Weaver & Lawton, 2014, p. 293). Butler 

(1980) posits that the capacity levels in terms of environment, social, and economic may 

have been exceeded at this stage and problems associated with it are becoming a concern 

for local people in the area. The final stage is either decline or rejuvenation. According to 

Butler (1980), the decline stage happens when the destination no longer appeals to 

vacationers. As a result, many tourism facilities are abandoned or converted into non-

tourist structures. But due to the market decline, it becomes an opportunity for the local 

people to re-enter the tourism industry by purchasing these facilities at a lower price, 

hence local involvement in tourism is likely to increase at this stage (p. 9). Alternatively, 

a rejuvenation of the destination can occur after the stagnation stage. It is also possible 

that rejuvenation will take place after a period of decline (Weaver & Lawton, 2014, p. 

295). According to Butler (1980), the rejuvenation stage occurs when there is a complete 

change in a tourism area. For example, a new tourism product is developed and 

introduced. Combined government and private efforts are important at this stage (p. 9). 
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Figure 2.1 

The Tourism Area Cycle of Evolution 

 

Note. Hypothetical evolution of a tourist area. From “The concept of a tourist area cycle 

of evolution: Implications for management of resources”. By Butler, R.W., 1980. 

Canadian Geographer/Le Géographe canadien, 24(1), 5-12.   

 

The Butler sequence is used in this study as a framework to identify the current 

stage of the agritourism business in the New Zealand context. The interviews, 

observation, and document analysis are used to identify the specific stage of each 

agritourism business case in this study. This will form a guide for describing the 

qualities/types of the existing agritourism in New Zealand within the South Island area. 

Furthermore, through this model, the motivations that drive agritourism in New Zealand 

will be presented.  
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2.2.2. Theory of Social Representation (SRT) 

Philogène and Deaux (as cited in Howarth, 2006, p. 68) described social 

representation theory as “something we do to understand the worlds in which we live in 

and, in doing so, we convert these social representations into a particular social reality, 

for others and ourselves”. Social representations are a set of ideas, values, knowledge, 

and explanations that comprise social reality that emerged from influences within a 

particular society (Sharpley, 2014, p. 45). This theory was introduced in the field of 

social psychology and has become well known because of its diverse nature. 

Furthermore, this theory adapts to various research areas and connects different fields of 

research (Rateau, et al., 2011, p. 479).   

Social representation theory is applied in tourism studies as a framework for 

understanding the social construction of tourism and its implications for destination 

planning and management (Suess & Mody, 2016, p. 31). For instance, Moscardo (2011) 

has examined the potentials of this theory for understanding how communities in 

emerging tourism destinations in Africa can use knowledge about tourism to enhance 

their power to make decisions about tourism developments in their region (p. 423). The 

study employed content and semiotic analyses of 36 tourism planning models from 

literature presented in the academic and government planning agencies in Africa. 

Moscardo (2011) found that there is a dominant social representation of tourism planning 

wherein the local people play a minor role in tourism planning (p. 421). He posits that 

enhancing resident knowledge of tourism is critical for a more appropriate social 

representation of tourism in a destination (p. 434). Rateau et al. (2011) view this theory as 

a “flexible conceptual framework that enables us to understand and explain the way 

individuals and groups elaborate, transform and communicate their social reality” (p. 

477). According to Wagner (2015), social representation theory is “a social psychological 

approach to analysing societal phenomena”. Wagner (2011) posits that communities have 

an identity that can be derived from cultural and its historical traditions (p. 1). This theory 

will form as a theoretical construct for explaining how agritourism business owners 

represent agritourism through their diversification decisions and strategies. Through this 
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approach, the agritourism characteristics will be explained through the social and cultural 

meanings specific to the New Zealand context.      

2.3. Industry analysis 

Agritourism is an emerging industry developed through an old-age tradition of 

visiting farms to experience agriculture and celebrate the harvest (Chase, et al., 2018, pp. 

13-14). According to Chase et.al, the term “agritourism” originated from the Italian 

National Legal Framework for Agritourism in 1985, originally - agriturismo, which 

encourages overnight farm stays as a way for farmers to diversify their incomes (p. 15). 

This section presents the industry analysis in the New Zealand context using PESTEL to 

analyse the external environment affecting agritourism. Then, a stakeholder analysis is 

also applied to present various stakeholders involved in the agritourism sector.       

2.3.1. PESTEL Analysis 

The PESTEL analysis is used to understand the general environment that 

influences a specific organisation (Lynch, 2018). The PESTEL framework analyses the 

political, environmental, socio-cultural, technological, economic, and legal factors that 

influence a business. This section applied the PESTEL as a tool to analyse the agriculture 

and tourism industry in the New Zealand context. 

Political. According to New Zealand Immigration, the country stands out as a 

sturdy beacon of economic, political, and social stability. In terms of political stature, 

New Zealand is one of the world’s most stable democracies (Immigration New Zealand, 

2021). New Zealand ranks second as the safest countries to live in according to the 

Global Peace Index, 2020 (Institute for Economics & Peace, 2021). New Zealand is also 

known as the most transparent country being the top one in the Transparency 

International’s Corruption Perception Index, 2017 (Transparency International, 2018). 

This indicates that in terms of doing business New Zealand is a low risk in terms of the 

business environment and that politics has no direct impact on the local entrepreneurs.  
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Economic. Consequently, due to the current political stability, New Zealand’s 

economy is also stable. According to the Ministry of Business Innovation & Employment 

(MBIE), since 2010, New Zealand’s economy has a growth rate average of 2.1%. The 

country has an open economy and works on the free-market principle (INZ, 2021). 

Agriculture and tourism are among the top contributors to the New Zealand economy. 

The agricultural industry is an economic powerhouse that contributes significantly to 

New Zealand’s economy (Granwal, 2021). The farming sector comprises dairy, 

horticultural, and meat products. According to Granwal (2021), sheep farming has 

historically been the most important segment of the farming industry in New Zealand 

from 1856 to 1987. However, this industry has declined over the years. On the other 

hand, before the Covid-19 pandemic, tourism was New Zealand’s biggest export industry 

(Tourism Industry Aotearoa, 2021). According to Statistics New Zealand (2020), the total 

annual direct contribution of tourism to New Zealand’s GDP is $16.4 billion. There is a 

further indirect contribution of $11.3 billion (Stats NZ, 2020). However, recently, there 

was a recorded 12.2 % drop in New Zealand’s GDP during the second quarter of 2020 

due to the Covid-19 pandemic lockdown (Stats NZ, 2020). According to Tourism New 

Zealand forecast of tourism recovery by 2022, considering borders will open, there will 

be an increase in the domestic and international tourist by 108% and 44% respectively.  

Socio-cultural. The socio-cultural factors are the demographic indicators, income, 

changes in lifestyle, behaviour towards work, and education level (Gregoric, 2014, p. 

552). New Zealand values social wellbeing such as trust in individuals, institutions, 

health, the strength of community networks, education, equity of opportunity, rights, and 

freedom (Stats NZ, 2021). New Zealanders describes themselves as ‘friendly but 

reserved’ and ‘open but respectful’, (INZ, 2021). New Zealand is a multicultural nation 

and over half a million of that population are Māori. The Māori have a special place as 

Tangata Whenua – the first people of the land (Wilson, 2005). Family is important to 

most New Zealanders (Wilson, 2005). The New Zealand population is ageing, according 

to the Local Government New Zealand (LGNZ), the working-age population by 2050 

will need to support almost double the number of people aged 65+ (LGNZ, 2016, p. 5).   
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Technological. According to Yee and Gaffey (2020), technology will be the 

competitive differentiator and an accelerator for how all businesses and ecosystems work 

post-Covid-19 (pp. 1-2). The pandemic has accelerated the rise of remote work, the e-

commerce market, and the adoption of artificial intelligence (Lund et al, 2021). While 

technological advancements offer many opportunities, the problem arises with some 

workers needing to switch occupations (Lund et al., p. 1).  

Environmental. Another factor that has affected businesses recently is the need to 

respond to climate change. Our climate is changing due to global carbon emissions 

(LGNZ, 2016. p. 5).  According to the Local Government of New Zealand, rising sea 

levels, higher temperatures, regional rainfall changes, and more intense tropical cyclones 

are some possible serious changes in the environment (LGNZ, 2016, p. 21). These 

changes will impact not only the agriculture and tourism sector but generally many 

industries in New Zealand.  

Legal. According to the World Bank, New Zealand ranks first in terms of ease in 

doing business (World Bank Group, 2020, p. 4).  New Zealand has laws that protect both 

employers and employees. The Health and Safety at Work Act, 2015, requires that 

workers and others be given the highest level of protection from workplace health and 

safety risk (MBIE, 2021). Employees must be paid at least the minimum hourly wage rate 

for every hour worked (MBIE, 2021).      

2.3.2. Stakeholder analysis 

The stakeholder theory supports sustainable tourism development by considering 

that multiple stakeholders must be involved in the planning and implementing a process 

to achieve equitable and environmentally sustainable tourism development (Currie, et al., 

2009, p. 41). A stakeholder is identified as any group or individual who can affect or is 

affected by tourism development in an area (Byrd, 2007, p. 6). This analysis provides 

information about the role of individuals and/or organisations that have direct or indirect 

interest and influence in agritourism. The following agritourism stakeholders (Table 2.1) 

are identified based on the core and peripheral tiers of activities that may be considered 

agritourism (Figure 2.2). Considering the players of core agritourism activities as those 
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involved in providing experiences and product sales that come directly from the farm 

(on-the-farm) and with deep connections to agriculture, are primary agritourism 

stakeholders. Then, the secondary agritourism stakeholders are those involved in the 

provision of the peripheral agritourism activities such as those farm sales and products 

that are sold off the farm.   

Table 2.1  

Agritourism stakeholders 

Agritourism Stakeholders 

Primary Secondary 

Agritourism owners/farmers, 

local/rural communities, and 

tourists 

NGOs, Local government, tourism 

operators, retail shops (off-farm) 

 

Figure 2.2 

Core and peripheral tiers of activities that may be considered Agritourism. 

 

Note: Core and peripheral tiers of activities that may be considered Agritourism. 

From “Agritourism: Toward a conceptual framework for industry analysis. By Chase, L. 

C., Stewart, M., Schilling, B., Smith, B., & Walk, M. 2018. Journal of Agriculture, Food 

Systems, and Community Development, 8(1), 13-19.  

 

Agritourism owners/farmers. The agritourism owners/farm families play a key 

role in delivering agritourism services. While considering what drives farm families to 
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diversify their farm into agritourism, they have important roles to perform. They have a 

high interest in preserving the farmlands’ heritage and its history.   

Local community. The local residents or the rural communities are the 

stakeholders who are most familiar with a destination and their views about agritourism 

development should be considered (Liu, et al., 2018). The New Zealand rural 

communities are central to the continued success of its primary industries (Ministry for 

Primary Industries, 2017). They have a high interest in environmental, cultural 

preservation and economic benefits of agritourism development.    

Tourists. The tourists include both domestic and international visitors. Their 

participation and opinion in agritourism are important. Tourists have the role to be 

responsible visitor. According to Liu et.al (2018), tourists should first learn about the 

destination and its culture before visiting (p. 4). Tourists have different motivations for 

visiting a specific location.       

Local government. The local government can be considered as secondary 

stakeholders. The local government has the role to present the local characteristics and 

support agritourism businesses. The government could help in the promotion and help 

integrate the local agritourism businesses. It is also the government role to initiate 

policies for ecological, cultural, and societal preservation.     

Tourism operators. The tourism operators include those local, national, and 

international tour/travel operators. Their role as tour organiser is the provision of proper 

information to tourists.  

2.4. Summary 

This chapter has presented the relevant theoretical foundation and industry 

analysis for exploring agritourism. The two theories discussed are Butler’s model of 

tourist area life cycle (or Butler’s sequence) and the Social Representation Theory. The 

industry analysis applied in this study is the PESTEL analysis to understand the external 
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environment relevant to agritourism. Then, the stakeholder analysis is applied to explore 

who are the actors within the agritourism industry.  

The Butler’s sequence served as the theoretical model for identifying the current 

stage of agritourism cases in this study. This provides a basis for describing the 

characteristics of agritourism businesses. Furthermore, it supported discussions about the 

categories of the existing agritourism businesses and in discovering the drivers for farm 

diversification. The social representation theory guides in explaining and illustrating how 

these agritourism businesses set up. It also provided a foundation for explaining the 

diversification strategies used by each agritourism business case in this study.  

The PESTEL analysis helped understand the current macro factors that might 

directly or indirectly affect the agritourism industry in New Zealand. It also looked at the 

stakeholders of the agritourism business in the New Zealand context. This research aims 

to explore New Zealand agritourism opportunities for development towards achieving 

sustainability. These analyses provide a valuable basis for understanding the attributes of 

the three different agritourism businesses. Specifically, the PESTEL analysis offers a 

perspective on the general external environment that must be considered to develop a 

sustainable agritourism business. The stakeholder analysis is also an important tool to 

help understand how agritourism will influence different stakeholders. Considering the 

importance, role, and contributions of each stakeholder is important in developing and 

achieving a sustainable agritourism business.    
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Chapter 3. Literature Review 

3.1. Introduction 

 This literature review summarises what has been published about agritourism 

businesses across Western countries, the Pacific region, and specifically highlights 

agritourism research in New Zealand. The first theme presents the specific literature that 

describes a framework for defining the types of agritourism. Then, it presents farmers’ 

motivations and determining factors for diversifying into agritourism or adding tourism 

element in their farming business. The third theme focuses on agritourism in New 

Zealand. Finally, the Literature Review discusses the impacts and sustainability of 

agritourism. The New Zealand literature reviewed in this section is limited and is mostly 

focused on farm stays and the Willing Worker on Organic Farms. The purpose of this 

study is to explore the characteristics of agritourism in the New Zealand context to 

address this gap in the literature.     

This literature review was completed as part of MGT804, which is the research 

methodology component of the Master of Applied Management qualification, of which 

this research project is the final element. Only minor amendments have been made from 

the original literature review completed as part of MGT804. As MGT804 is the research 

methodology paper for this research project component of the Master of Applied 

management qualification, self-citation was not required.   

3.2. Agritourism definitions and typologies 

Agritourism is not a new phenomenon and according to Busby & Rendle (2000), 

Philip et.al. (2010), and Arroyo et al. (2013), there are studies about agritourism or farm 

tourism since the early 1960s. However, Philip et al. (2010) stated that there was a lack of 

a clear definition of agritourism. To better understand the concept of agritourism, Philip 

et al. (2010) proposed a typology for defining agritourism. The result of the study 

generated five agritourism typologies (Figure 3.1) based on three criteria such as a.) 

whether or not the tourism product is based on a working farm, b.) the nature of contact 
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between the tourist and the agricultural/farm activity, and the c.) degree of authenticity in 

the tourism experience (p. 754). However, Arroyo et al. (2013), have noted that this 

categorisation of agritourism is academically rooted and poses challenges that must be 

revised for further validation. Aroyo et al. (2013) stated that the framework by Philip et 

al. (2010) has neglected the perspectives of other agritourism stakeholders and that the 

definition is based on studies conducted globally thereby neglecting geopolitical context 

(p.41). To address these challenges and to validate the framework, Aroyo et al. (2013) 

conducted a study to identify the preferred definitional elements and types of agritourism 

activities across residents, farmers, and extension faculty in Missouri and North Carolina 

U.S. (p. 39). As a result of their study, Arroyo et al. (2013) defined agritourism as 

educational and recreational activities offered on working farms. This is based on the 

results of the study that “agricultural setting”, “farm”, and “education” are important 

elements for defining agritourism (Arroyo etal., 2013, p. 44). The “agricultural setting” as 

referred to by Arroyo et.al (2013) relates to whether or not the product is based on a 

working farm which is also related to the framework presented by Philip et al. (2010).  
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Figure 3.1 

A typology for defining agritourism 

 

Note. A typology for defining agritourism. From “A typology for defining agritourism”. 

By Philip, S., Hunter, C., Blackstock, K. 2010. Tourism management, 31(6), 754-

758.  

3.3. Agritourism as a farm diversification 

According to Busby and Rendle (2000), agritourism is viewed by farmers as a 

farm diversification while tourism researchers consider it a sector of rural tourism (p. 

635). Cigale et al. (2013) stated that the occurrence of tourism in farms in various regions 

of Slovenia is primarily the result of farmers’ needs and opportunities (p. 339). The 

farmer’s decision to diversify into farm tourism (agritourism) is based on various reasons 

such as the need for additional income and to keep up the family traditions (p. 345). The 

latter is also evident in the study by Ollenburg and Buckley (2007) wherein they 

described the motivators for farm diversification in Australia are that farmers view that 

tourism can provide future opportunities for their children, and it helps keep farmland in 

the family. Besides the opportunity for income diversification for rural landholders facing 

financial pressures, farm owners also enjoy the social aspects of meeting people 
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(Ollenburg & Buckley, 2007, pp. 444 - 448). Furthermore, Flanigan et al. (2015) stated 

that agritourism is a financially important opportunity for diversifying farms in Scotland 

(p. 129). This study explored the different types of agritourism businesses in Scotland 

and found that the drivers and motivations for farm diversification are related to socio-

economic factors such as income, employment, and labour (Flanigan et.al., 2015, p. 139).       

The decline of mountain farming in Europe has encouraged farmers to diversify 

their activities into tourism (Stotten et al., 2019, p. 1). According to Stotten et. al., some 

farms in the mountain areas of Austria have shifted from focusing only on food 

production to multifunctional farms by providing accommodation to preserve the farm 

and viability for the rural community. Similarly, Roman et al. (2020) cited that 

agritourism is one of the key rural development factors in Poland, which helps in 

increasing farmers income and changes the image of the rural areas (p. 8). In the United 

States, many farms and ranches have diversified their business into agritourism because 

of the need to revitalise rural economies, better educate the public about agriculture, and 

preserve agricultural heritage (Van Sandt et al., 2018, p. 592). The same concept is 

evidenced in the research conducted by Contini et al. (2009) in the Tuscany region of 

Italy. Agritourism is seen to enhance rural development in terms of creating new job 

opportunities and revive the value of farmers (pp. 27 - 28). As a result, some farmers 

employed various activities in their farms. For example, Broccardo et al. (2017), showed 

that the main agritourism activities carried out by agritourism businesses in Piedmont 

Region in Italy includes accommodation and sales of agricultural products. Other key 

services carried out by agritourism entrepreneurs identified by Broccardo et al. (2017, p. 

8) include catering and restaurants, excursion, nature trails, learning farm activities, 

harvesting, and camping. For some bigger rural states such as Missouri (Tew & Barbieri, 

2012, p. 219) farm recreational activities can range from educational farm tours to 

wildlife observation and festivals. Specifically, these activities include recreational self-

harvest and participation in agricultural processes (Tew & Barbieri, 2012). 
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3.4. Agritourism in New Zealand 

The following section of this review presents some of the studies that have been 

conducted illustrating agritourism in the New Zealand context. In a study by Mackay 

et.al. (2019), conducted in New Zealand, it was reported that the adaptive re-use of farm 

buildings was a form of farm diversification as a response to a growing number of 

international tourists (p. 465). The farmers saw the re-purposing of old farm buildings as 

an opportunity to boost their farm incomes while also conserving this built heritage 

(Mackay et al., 2019, p. 472). These old farm buildings were a symbol of the past 

agricultural production that is now unprofitable. But transforming these buildings into a 

tourism resource will make them useful and profitable again (Mackay et al., 2019). 

According to Mackay et al. (2019), the most common form of agri-building repurposing 

is the provision of on-farm tourist accommodation using old shearing sheds or hay barns 

(p. 471). Mackay et al. (2019) further found that other farms have converted their old 

farm buildings into either an art gallery, small museums, cafes, or as wedding venue 

spaces, or space for on-farm retailing and to display farm produce (pp. 471-472).  

Pearce (1990) conducted a study about the phenomenon of farm stays in New 

Zealand. A farm stay is a form of agritourism and is one of the most common forms of 

farm tourism in New Zealand (Pearce, 1990, p. 338). Farm stay refers to the activity 

where guests are accommodated in a part of the farm home, can observe, and 

occasionally participate in farm activities (p. 338). The emphasis of this study was on 

providing a broad description of social aspects of farm tourism in New Zealand based on 

the eight features (goals of hosts and guests, cognitive structures, environmental setting, 

social rules and roles, language and communication, activities, and behavioural 

sequences) of the social situation analysis (Pearce, 1990, p. 349). One of the results of 

this study revealed that for small farms money was not the major goal of farm hosting, 

although it was noted that there is a financial advantage from farm hosting. Social 

motives were more apparent in farm hosts who have no children staying with them (p. 

343). Pearce (1990) also mentioned that there is an opportunity for a further study 
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concerning farmers need for education to manage visitors and on raising issues on the 

future of tourism (p. 350).    

Another aspect of farm tourism in New Zealand is the farm experience that is 

hosted on an organic farm. McIntosh and Campbell (2001) used a case study of the 

Willing Workers on Organic Farms (WWOOF) from the four regions in the southeast of 

the South Island, New Zealand (p. 124).  The purpose of their study was to gain first 

insights into the phenomenon of WWOOFing in New Zealand from the point of view of 

the WWOOF hosts (p. 124). McIntosh and Campbell (2001) found that the main reason 

for farm diversification into tourism is the need for additional workers and help on the 

farm, for social and cultural encounters, and for sharing knowledge (p. 125). Later, 

McIntosh and Bonnemann (2006) conducted a study on the Willing Workers on Organic 

Farms (WWOOF) in the rural region of Canterbury, New Zealand. The study investigated 

the characteristics that are common to a farm stay on a WWOOF farm and the 

commercial farm stay (p. 82). The findings of this study revealed that a stay on a 

WWOOF farm is different from a commercial farm stay in many aspects. For example, 

the WWOOF farm stay is usually longer, does not involve a monetary transaction, and 

visitors undertake voluntary work on the host’s property (pp. 96 – 97).   

3.5. Agritourism impacts and sustainability 

        Various studies from different countries have shown the impacts of utilising 

agritourism in farms. For example, La Pan and Barbieri (2014) examined the linkage 

between agritourism and heritage preservation in the state of Missouri, U.S. They 

collected data through a questionnaire administered to 592 farmers in Missouri for one 

year (p. 667). The results of their study revealed that agritourism farms are preserving 

tangible heritage, mostly historic buildings, and antique farm equipment. La Pan and 

Barbieri concluded that American heritage is deep-rooted among agritourism farmers for 

cultural and personal meanings (p. 670). This is like the adaptive repurposing of farm 

buildings in New Zealand (Mackay et al., 2019) for agritourism purposes. This element 

of agritourism has an important role in the protection and preservation of old farm 

buildings. It is an example of both economic and cultural activity brought about by 



[Eunice Mayo, 2016002686] 

 

25 
 

agritourism (Mackay et al., 2019, p. 472). However, in the La Pan and Barbieri (2014) 

study, results suggest that although agritourism appears to be an adequate tool to preserve 

tangible heritage, farmers are specialising more in the tourism aspect (p. 670). By 

concentrating on the tourism side, the issues of authenticity of the farm experience could 

become a problem. Another example of a basic tourist accommodation that was 

converted from an old farm building was a case study of the two farms in Wales (Garrod, 

2011). The results of this study showed that the farming side of the business has become 

a minor source of farm income, while the agritourism activities have all grown in 

importance, enabling the farm to remain in existence (p. 18).  

According to Jęckzmyk et al. (2015), agritourism in Poland is being recognised as a 

vehicle for rural economic development (p. 1125). Agritourism activities have brought 

opportunities for farmers to sell their farm produce directly to tourist thereby increasing 

their incomes (Jęckzmyk et al., 2015). Schilling et al. (2014) estimated the effects of 

agritourism on the net cash income per acre of farms in New Jersey, U.S. The results of 

the study revealed that agritourism has positive effects on farm profitability in a certain 

type of farms. The study found that profit impacts differ based on the type of agritourism 

being employed (Schilling et al., 2014, pp. 82-83). According to Barbieri, Sotomayor, 

and Aguilar (2019) “Missouri residents perceived that privately owned farms and 

managed forests have an important role in providing an array of social, environmental, 

and economic benefits to society, especially to preserve natural and cultural resources 

and to provide scenic beauty and landscapes” (p. 54). This is also consistent with the 

findings of Mastronardi et al. (2015) and Jęckzmyk et al. (2015). Mastronardi et al. 

(2015), analysed the connection between agritourism and the environment in a study of 

agritourism and other farms in Italy (p. 1). The results of the study concluded that farms 

with agritourism tend to develop more sustainable techniques that have a positive impact 

on biodiversity, landscape and on natural resources (p.10). In addition, Jęckzmyk et al., 

(2015) also mentioned that agritourism farms are becoming increasingly attractive 

because agritourists prefer to stay in a natural environment. Agritourism contributes to 

the cultural and economic aspects of rural areas, which results in further diversification 

(p. 1125). Another example is the study conducted by D’Alessandro (2016) where he 

developed a new model of eco-friendly agritourism in the municipality of Pozzuoli, Italy.  
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The study has been developed to create a model of a sustainable agritourism 

enterprise. This study indicated the possibilities of making this as a prototype’s 

implementation of sustainable agritourism (D’Alessandro, 2016, p. 204). He concluded 

that his structure also acts as a teaching farm for children, to spread the commitment to 

the conservation of the environment and traditions (p. 210). On the contrary, Naidoo and 

Sharpley (2016) identified two factors that negatively impact the community well-being 

on the island of Mauritius. The study revealed that the local community perceived that 

agritourism has negative impacts on their ‘socio-environment’ aspects and “leisure” (p.7). 

Due to Mauritius’ remote geographical location, the local people need to safeguard its 

natural resources, hence, they perceived that agritourism does not preserve the natural 

resources. In addition, due to its small area, the local people feel that having tourism 

facilities on the island will negatively affect their leisure (p. 7).   

 In a recent study in Poland by Wojcieszak-Zbierska et al. (2020), it is found that 

agritourism is a good choice for spending holidays in the time of the Covid 19 pandemic. 

This is because agritourism is a form of non-mass tourism and the setting is mostly 

located far away from large clusters of people (p. 14). Belliggiano et al. (2020) stated that 

agritourism is considered one of the main forms of economic diversification for the 

regeneration of rural areas (p. 18). But the issues of sustainability must be considered in 

terms of agritourism developments. Belligiano et al. (2020) confirms that there is a 

sustainability problem associated with the uncontrolled growth of agritourism (p. 18). 

Palmi and Lezzi (2020) suggested that agritourism developments in Italy should 

incorporate the traditions or cultural heritage of a place to achieve sustainable 

development. Agritourism could serve as a knowledge hotspot because of its ability to 

encourage local learning processes at a local level (p. 16).    

3.6. Summary 

The literature reviewed in this section chapter has primarily presented various 

studies related to agritourism in various parts of the world (A summary of the core 

literature and key authors are listed in Appendix B). It provides examples of farm 

diversification strategies applied to agritourism farms. The studies above showed that in 
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many European countries and the United States, agritourism is used to support farmers’ 

incomes while also protecting the natural environment. However, the literature also 

showed that in some places, specifically in some small island nations, the local people 

viewed agritourism negatively. It showed that recognising the impacts of agritourism is 

important to help farmers in making future decisions. Then it discussed specific research 

on agritourism in New Zealand. However, there is limited information about agritourism 

in New Zealand. Most of the literature reviewed in New Zealand is focused on the 

phenomenon of farms stays and the Willing Workers on Organic Farms. This gap in the 

literature will be addressed by this current study. The information presented in this 

literature review are useful and it provides a basis for exploring agritourism in New 

Zealand. The framework for categorising agritourism will be a useful basis for 

characterising the agritourism farms in New Zealand. The methodologies used in the 

literature that have been reviewed in this chapter will also be considered as may be 

appropriate for this specific study.  
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Chapter 4. Methodology 

4.1. Introduction 

This chapter presents how the research was conducted. First, it describes the 

research philosophy from which the overall research approach and design was drawn. 

Second, it illustrates how each of the selected research methods is applied in this 

research. Particularly it explains the purpose of the interview, observation, and document 

analysis as data gathering tools for this study. Then, it explains how the data gathered 

was analysed. This chapter also discusses the limitations, reliability, and bias of each 

methodology used in this study. Finally, the ethical considerations for each method are 

discussed. 

4.2. Research philosophy and design  

The purpose of this research was to explore the agritourism businesses, 

specifically, it sought explanations as to why and how farmers venture into agritourism in 

the New Zealand setting. Though agritourism studies have been conducted since the 

1960s (Busby & Rendle, 2000; Philip et al., 2010; and Arroyo et al., 2013), there is 

limited information about agritourism in New Zealand. This study sought to discover and 

analyse the determining factors (‘why’ and ‘how’) for farm diversification and business 

strategies of the existing agritourism businesses in the South Island region in New 

Zealand. The table below summarises the research design used in this study. 

Table 4.1 

Summary of research design 
Research 

Philosophy 

Overall 

Approach 

Design Methods Role of 

researcher 

Kind of 

data 

collected 

Analysis 

Approach 

Interpretivism Exploratory 

 

Case 

study 

 

Interviews 

Observation 

Document 

analysis 

Involved 

 

Qualitative 

 

Inductive 
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This study follows an interpretivism philosophy as an approach to understanding 

the social world and context of agritourism in New Zealand from the point of view of 

agritourism business owners. The interpretivist approach is focused on narratives, stories, 

multiple interpretations, and meaning-makings; hence, the researcher must adopt an 

emphatic stance (Saunders et al., 2016, p. 136 - 141). It is believed that ‘different people 

of different cultural backgrounds, under different circumstances and at different times 

make different meanings’ (Saunders et al., 2016, p. 140). The purpose of the interpretivist 

approach in this research is to create new meanings and understanding of agritourism in 

view of the New Zealand context. As opposed to the positivist approach where 

researchers are detached from the research (Saunders et al., 2016, p. 136), which does not 

apply to this study because interpretivism requires that researchers be involved and be 

part of the research to understand the social world. The researcher act as the primary 

instrument for data collection and analysis (Merriam & Tisdell, 2016, p. 16). 

The overall approach applied in this study is exploratory because there is little 

information about the agritourism phenomenon in New Zealand. Exploratory research 

relies on secondary sources, expert opinions, and observations (Jennings, 2010). As an 

exploratory study, it focused on answering what drives agritourism in New Zealand and 

how they are set – up. Saunders et.al. (2016) states that an exploratory study is useful 

when clarification of an issue or phenomenon is required (p. 175). A small sample of 

three agritourism businesses in the South Island, New Zealand was explored, engaging in 

in-depth investigation, and collecting qualitative data through interviews, observation, 

and document analysis.  

Yin (as cited in Merriam & Tisdell, 2016, p. 37) defined a case study as ‘an 

empirical enquiry that investigates a contemporary phenomenon within its real-life 

context, especially when the boundaries between phenomenon and context may not be 

clearly evident.’ A case can be individuals, organisations, processes, programs, 

neighbourhoods, institutions, and events (Yin, 2018, p. 14). According to Yin (2018) the 

case study method has a distinct advantage when ‘a “how” and “why” question is being 

asked about a contemporary set of events and where a researcher has little or no control’ 

(p. 13). For this research, the strategy was a multiple-case design, rather than a single-
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case design, to enable the researcher to develop a more substantial analysis of the farm 

agritourism in New Zealand. With multiple cases, analysis can be done within each 

agritourism business and across the three agritourism businesses. The purpose of utilising 

a multiple-case design was to be able to discover similarities and differences among the 

agritourism business cases. 

Subsequently, this study applied a qualitative methodology by using observation 

and interviews for primary data and document analysis as secondary data. Qualitative 

research focuses on understanding how people construct their worlds and what meanings 

they attribute to their experiences (Merriam & Tisdell, 2016, p. 6). In this study, the 

researcher wanted to understand agritourism in the social and cultural context of New 

Zealand. Qualitative research is often associated with an interpretive philosophy 

(Saunders et al., 2016, p. 168). Denzin and Lincoln (as cited in Creswell & Poth, 2018, p. 

7) described qualitative research as a ‘situated activity that locates the observer in the 

world…this means that qualitative researchers study things in their natural settings, 

attempting to make sense of, or interpret, phenomena in terms of the meanings people 

bring to them.’  

An inductive approach was used in analysing data rather than a deductive 

approach because the research was concentrated in a specific agritourism setting (New 

Zealand). The data collected through interviews and observation were analysed using 

thematic analysis. The inductive approach allowed research findings to develop from the 

significant themes inherent in the raw data (Thomas, 2006, p. 2). Saunders et al. (2016) 

acknowledged that the researcher’s task is to make sense of the interview data through 

analysis (p. 147). The analysis should lead to answering the research questions and/or 

formulating a conceptual framework. The data was used to develop answers to the 

specific drivers of agritourism in New Zealand and how the farm owners represent 

agritourism.        
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4.3. Method 1: Interview 

4.3.1. Purpose of the interview  

This study used a qualitative interview specifically to answer RQ2, RQ3, and 

RQ4 (Table 4.2). An interview is a purposeful conversation between two or more people 

to gather valid and reliable data that are relevant to the research questions and objectives 

(Saunders et al., 2016, p. 388). The interview was intended to gather in-depth information 

from the agritourism business owners. According to Yin (2018), ‘one of the most 

important sources of case study evidence is the interview’ (p. 118). Specifically, the 

interview aimed to find answers to farm owners’ motivations for venturing into 

agritourism (what and why) and how these farms set – up into agritourism.  

 

Table 4.2 

Research questions and objectives aligned with the guide questions 

Research Questions (RQ) 

5. RQ1.How are 

existing agritourism 

business activities 

categorised?  

6. RQ2.What are the 

determinants of 

farm diversification 

in New Zealand? 

7. RQ3.How do these 

farms set up their 

agritourism 

business? 

 

8. RQ4.What are the 

business strategies 

of these existing 

agritourism farms? 

 
Research Objectives (RO) 

RO1.To describe 

the qualities/types 

of existing 

agritourism 

businesses in New 

Zealand  

 

RO2.To discover 

the motivations that 

drive agritourism 

venture in New 

Zealand  

 

RO3.To illustrate 

how these 

agritourism farms 

set up and grow as 

a sustainable 

agritourism venture 

 

RO4.To explore the 

diversification 

strategies of these 

agritourism 

businesses and how 

these strategies are 

applied  

General Guide Questions used in the Interview 

Why did you use (a 

certain type of 

tourism activity) as 

part of your tourism 

offering? 

 

How did the idea of 

moving into or 

diversifying into 

agritourism come 

about?  

What were the key 

driving forces for 

How did you start 

your farm business?  

What were the 

challenges or issues 

that you 

encountered?  

What are the 

greatest challenges 

How did you build 

a successful 

agritourism 

business?  

What is your 

business succession 

plan? 
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venturing into 

agritourism?  

 

facing your 

business? 

 

What is your long-

term business plan? 

4.3.2. Interview design 

The interviews were undertaken using guided questions (open-ended) formulated 

based on the research questions and objectives. Saunders et.al. (2016), explained that 

there are three types of interviews such as structured interviews, semi-structured 

interviews, and unstructured interviews (p. 390). This study used a semi-structured 

interview as the more appropriate design to guide the researcher in getting in-depth 

information. Both the semi-structured and the unstructured interviews are considered as 

non-standardised interviews and are referred to as qualitative research interviews 

(Saunders et al., 2016, p. 390-391). Both types could have been applied to this research, 

but the researcher chose to use a semi-structured interview to come up with a list of key 

questions that are relevant to the research objectives. The semi-structured interview was 

also chosen because it provides an opportunity for the researcher to either omit or add a 

question during the actual interview. It also gave the researcher flexibility in asking the 

questions because it does not require that questions be asked in a particular order. This 

way, the interview became more in-depth and allowed for an exploratory nature. In 

addition, the semi-structured interview allowed the researcher to ‘probe’ answers; an 

important strategy when the research is adopting an interpretivist approach (Saunders, 

et.al, 2016, p. 394).  

4.3.3. Pilot testing 

The interview guide was pilot tested before collecting data. According to 

Saunders et al. (2016), the purpose of pilot testing is to refine the questions to ensure that 

interview participant understand the questions and there will be no problems in recording 

the data (p. 473). The initial set of guide questions was given to three work colleagues to 

comment on the structure and suitability of the questions. Three persons were asked to 

comment on the interview guide questions. The researcher asked them to highlight words 
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and/or specific questions that were unclear. After completing the interview guide pilot 

test, each person explained specific parts of the interview guide question that needed 

revision. Then the interview guide questions were revised based on the recommendations. 

The following adjustments were made (pilot-tested guide question in Appendix C):  

• Defining of specific words  

• Rephrasing some questions 

• Omitting redundant questions. 

4.3.4. Procedure 

The participants (agritourism business owners) were contacted through the 

Agritourism NZ website (https://www.agritourism.nz/) and New Zealand Tourism Guide 

(https://www.tourism.net.nz/). First, the researcher checked the list of available 

agritourism businesses from the Agritourism NZ website (Appendix H). Then, the New 

Zealand Tourism Guide provided a wide range of information on different tourism 

activities in each region. Primarily, the researcher focused on the Agritourism NZ website 

because it categorised the agritourism farms into two types - farm stays and retreats and 

rural experiences. The researcher then selected the agritourism businesses based on their 

location and whether they fell in any of the five agritourism typologies shown in Chapter 

3, Figure 3.1. A total of seven farm/agritourism businesses was contacted through email. 

Each of the agritourism farms was sent the information sheet. Four responded that they 

were willing to have the interview. However, only three were possible for the 

observation; hence, the final three participants were selected.  

Table 4.3 

List of Agritourism businesses contacted and their response  

 Location Response 

1 McKenzie District, Fairlie 

(Canterbury) 

Yes, interview and observation 

accepted 

2 Glenorchy, Otago No, not accepting interviews 

3 Gore, Southland Yes, replied - willing to get an 

interview, but the farm tour is closed, 

observation was not possible 

https://www.agritourism.nz/
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4 Lumsden, Southland Replied, but in the process of selling 

their business 

5 Garston, Southland Yes, interview and observation 

accepted 

6 Gore, Southland Yes, interview and observation 

accepted 

7 Te Anau, Otago No response at all 

 

Those who replied but were not able to accommodate the interview were thanked 

through email. The researcher then booked the farm tours for three separate weeks 

starting the 10th of April to the 26th of April 2021. The booking depended on the 

availability of the farm tour and accommodation. Then, the consent form for the 

interview and observation (Appendix F and G) were sent through email. A printed copy 

was also available on the day of the interview and the consent form was then signed 

before the start of the tour. The interviews took place on the farm during the farm tour 

(walking tour). The conversation was recorded using a mobile phone and a recording 

device. The recorder was specifically used during the farm tour on a rainy and windy day. 

The interviews lasted between 30 to 45 minutes. The recorded interviews were then 

transcribed, and copies of the transcript were sent to each of the participants for 

verification.   

4.3.5. Participants  

Three farm/agritourism business owners were interviewed. Purposive sampling 

was used because the participants were very small in size and that there was a set of pre-

determined criteria that needed to be met. First is the location, second is the agritourism 

criteria in Figure 3.1 (Chapter 3).   

Table 4.4 

Summary of interview participants 

Agritourism 1 Female, owner, and manager; age about late 50s to early 60s 

Agritourism 2 Male, owner, and manager; age about late 30s 

Agritourism 3 Female, owner, and manager; age about mid to late 50s 
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4.4. Method 2: Observation – Observer-as-participant 

4.4.1. Purpose of observation 

The purpose of the observation was to answer RQ1, the first research question 

(Table 4.1) on the categorisation of the existing agritourism businesses. Specifically, the 

observation aimed to describe the actual agritourism business to categorise them. The 

observation took place in the agritourism farms, which provided a first-hand encounter 

with the available agritourism activities. The observation was a descriptive observation 

because it focused on examining the physical settings and the activities and interactions 

inside the agritourism farm.   

4.4.2. Observation design 

There are four types of observation: complete participant, participant as the 

observer, observer as a participant, and complete observer (Saunders et al., 2016, p. 358; 

Merriam & Tisdell, 2016, pp. 144-145). This study employed the ‘observer-as-

participant’ role. As an observer-as-participant, the researcher’s purpose and identity as a 

researcher was known (Saunders et al., 2016, p. 360). Using this approach, the researcher 

interacted closely with the agritourism farm activities. The researcher was a ‘guest’ on 

the farm to get a first-hand experience of the farm activities and how the farm owners 

managed and provided the agritourism offerings.  

4.4.3. Procedure 

As noted earlier, the participants of the observation were located in the three 

farms that participated in the interviews. Consequently, the consent form for the 

observation was explained and signed together with the interview procedure. The 

observation was undertaken before, after, and during the interview. The researcher used 

‘note making’ and recording data through photos and videos. As the observation was 

mainly focused on the physical settings and the activities in the farm, the data gathered 

were considered as ‘contextual data’. Saunders et al., (2016) described contextual data as 

those data related to the research setting (p. 362). The observation began upon arrival at 
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the farm. The researcher relied on taking photographs of the place, video recording of the 

activities, and recorded interviews as raw data for observation. Field notes were written 

after each day.  

4.4.4. Participants 

The participant in this section refers to the agritourism farms. Three farms have 

been observed from each of these locations – Fairlie (McKenzie District, Canterbury), 

Gore (Southland), and Garston (Southland). These are the same farms where the 

interview has been conducted.   

Table 4.5 

Summary of observation participants 

Agritourism 1 Working farm; no accommodation; farm tour activities 

Agritourism 2 Accommodation in a working farm; indirect contact with farm 

activities 

Agritourism 3 Working farm with accommodation; direct contact with farm 

activities 

 

4.4.5. Data analysis for primary data: Interview and Observation 

The data collected from the interviews and the observations were analysed using 

thematic analysis. The purpose of using thematic analysis is to search for themes that 

occur from the interviews and the observation data (Saunders et al., 2016, p. 579). 

According to Braun and Clark (2006) thematic analysis is a method for identifying, 

analysing, and reporting patterns within a data (p. 79). As noted earlier, this research 

adopted an inductive approach for analysing data. The data from the interviews and 

observation were explored and themes were developed. The themes explored related to 

the research questions and objectives. According to Braun and Clarke (2006), thematic 

analysis is an iterative process (not linear) where moving back and forth may be required 

throughout each phase:  
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Phase 1: familiarising yourself with the data. This involves repeated reading 

(Braun & Clarke, 2006, p. 87) of the transcribed data from the interviews and the notes 

from the observations. The researcher started by listening to the recorded data and then 

transcribing into written form. The recordings were listened to more than once after the 

transcription. 

Phase 2: generating initial codes. At this stage, the researcher organised the data 

by looking back at the research questions and objectives. Then, the researcher printed the 

transcribed data to be able to read and code by highlighting and labelling interesting 

phrases and paragraphs.  

Phase 3: generating themes. According to Braun and Clarke (2006), a theme 

captures something important about the data in relation to the research question (p. 82). 

At this stage, the researcher investigated the data gathered from the three agritourism 

farms. Themes are generated from each case and are investigated for similarities and/or 

differences from one another. 

Phase 4: reviewing potential themes. At this stage, the themes are reviewed to see 

whether they fit together and again, at this stage, the researcher examined whether the 

themes are relevant to the research questions and objectives, and whether there are new 

themes. 

Phase 5: defining and naming themes. At this stage, themes were refined, and 

contextual framework was developed (key/main themes) 

Phase 6: producing the report. This forms part for the results and discussion in the 

Chapter Five.  
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4.5. Method 3: Document Analysis 

4.5.1. Purpose of Document Analysis 

Bowen (2009) defined document analysis as “a systematic procedure for 

reviewing and evaluating printed and electronic materials (p. 27).” According to Merriam 

and Tisdell (2016), the word ‘document’ “is an umbrella term to refer to a wide range of 

written, visual, digital, and physical material relevant to the study (p. 162).” The 

documents examined in this study include the business promotional materials, guests’ 

books, information materials, and websites. These materials were available in the 

physical environment (on the farm) and on the website. The purpose of the document 

analysis was to help support the answers for RQ1, RQ3, and RQ4 (Table 4.1). 

Furthermore, this method was applied in combination with the interviews and observation 

as a means of triangulation (Bowen, 2009, p. 28). To confirm the validity of the research 

data, the three sources of data were triangulated to add depth to the research (Saunders et 

al., 2016, p. 207). The document analysis described the agritourism business. The 

information from the documents supported information gathered from the interviews and 

observation. It was also used to verify findings from the interviews and observation. The 

documents were analysed using skimming, reading, and interpretation (Bowen, 2009, p. 

32). The documents contained history, facilities and activities, reviews from 

guests/visitors, photographs, and videos. Thematic analysis was also applied for 

analysing the documents.  

4.6. Limitations, reliability, and bias 

One of the limitations of this research was the time constraint. The data collection 

was undertaken during April 2021. The specific factor that was considered related to time 

is the availability of the agritourism venue for bookings and the availability of the farm 

owner to participate in the interview. As a result, the interviews and observations were 

completed concurrently. Another limitation was the weather, autumn is generally a good 

weather season, however, during some of the observation, there were rainy days. 

Therefore, activities were somewhat restricted due to weather conditions. The entire 
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project runs for about 20 weeks; thus, the researcher chose three cases to explore. 

Therefore, findings may not broadly reflect the agritourism categories for the South 

Island, New Zealand.  

Reliability refers to the consistency of data collection techniques (Saunders et al., 

2016, p. 726). Merriam and Tisdell (2016) noted that replication of a qualitative study 

will not yield the same results because there can be numerous interpretations of the data 

(pp. 250 - 251). Due to the nature of this study being qualitative, and the data collected 

based on actual real-life experiences, the focus was on whether the results were consistent 

with the data collected rather than its replicability. Table 4.6 summarises the threats to 

reliability and validity and how these were avoided. Validity in research is concerned 

with the accuracy, truthfulness of the findings, appropriateness, and generalisability of 

findings (Saunders et al., 2016, p. 202; Brink, 1993, p. 35). The validation techniques 

applied in this study were the use of triangulation and participant validation. 

Triangulation refers to the use of two or more data sources (Saunders et.al., 2016, p. 207; 

Brink, 1993, p. 37). As explained earlier, three methods were used in this study 

specifically to add depth, breadth, complexity, and richness to research finding (Saunders 

et al., 2016, p. 207). By triangulation of data from interviews, observation, document 

analysis, the researcher was able to confirm the validity of research data and abated 

research bias. The interviews were transcribed and then sent to the participants for 

checking (participant validation through verification). This way the researcher error was 

avoided as participants were able to review what had been encoded. 

 

Table 4.6 

Threats to reliability and validity 

Threat Measures applied to avoid the threats 

Participant 

error 

The participants were interviewed at their preferred time and 

venue. As the interviews were mainly conducted either during the 

farm tour or after the farm tour/visit, the participants were well 

prepared. They were informed of how long the interviews will take 

before the start of the interview.  

Participant bias The interviews were undertaken on the farm, no other people are 

present except for the participant and the researcher. The purpose 
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of the interview and observation were given before the actual tour 

and the participants clearly understand the nature of the research. 

Researcher 

error 

The researcher must be trusted; the researcher gained trust by 

being the ‘guest’ or ‘tourist’ on the farm to be able to participate in 

the agritourism activity. Although the researcher’s role as an 

‘observer’ is known, by being part of the agritourism activity, the 

participants were very much willing to provide information and 

share their experience as what they would normally do to any 

visitors.  

Researcher bias The researcher becomes a listener; no personal opinions are given 

during the interview. During the observation, the researcher only 

focused on describing physical settings.  

 

By using a multiple case strategy, similar results may be found. However, the 

results can only be generalised for the cases involved. It may be not representative of the 

whole agritourism in New Zealand as it could only represent agritourism farms in 

selected locations in the South Island.  

4.7. Ethical considerations 

“It is expected that every researcher has a responsibility to ensure that they protect 

the rights of individuals participating in their research (Jennings, 2010, p. 101).” This 

research involved gathering information from farm owners. It was the researcher’s 

responsibility to ensure that the research would not alter adversely the farm owner’s 

regular activity. Therefore, approval from the SIT Human Research Ethics Committee 

was obtained (Appendix A) before the data collection was undertaken. The approval was 

received on the 31st of March 2021. The ethical considerations for each method used in 

this research are explained in the following sections.  

4.7.1. Method 1: Interview 

The information sheet for participants (Appendix E) was enclosed to emails sent 

to all possible agritourism businesses. This way, the farm owners were able to read the 

information about the research and their participation are entirely voluntary. Then, the 

consent forms for the interview (Appendix F) were sent through email along with the 
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goals for observation (Appendix D) to those agritourism farm business owners who 

responded willingly to participate in the research. On the day of the interview (farm 

tour/activity), copies of the consent forms, information sheet, goals for the observation 

were handed and explained again. The consent forms were signed upon arrival and/or 

before the start of the interview. The transcripts of the interview were also sent to the 

participants as soon as the transcriptions were completed.   

The identity of each farm owner was kept anonymous. The researcher used 

pseudonyms as ‘agritourism 1, agritourism 2, and agritourism 3 throughout the research 

manuscript. The audio-recorded interviews were deleted from the mobile phone and the 

recording device after the transcription was completed. The transcribed interviews were 

kept in a password-protected computer and were used for the purpose of this research 

only. Following the SIT ethical guidelines, all information gathered is stored in a secured 

database for five years.  

4.7.2. Method 2: Observation 

The goals for observation (Appendix D) were explained to those agritourism farm 

business owners who responded willingly to participate in the research. This permitted 

the researcher to take video, photographs, and/or audio-record the activities, physical 

setting, and the interview. The researcher explained to the owner that the observation was 

only intended for the physical settings of the farm and its agritourism activities. Only the 

location of the agritourism business is identified. The name of the farm is kept 

confidential, and the same pseudonyms are used such as ‘agritourism 1, agritourism 2, 

and agritourism 3. The photographs were only used for doing the data analysis and were 

deleted afterwards.  

4.7.3. Method 3: Document Analysis 

Though websites and visual documents such as promotional materials are used for 

public information, the researcher secured permission from the farm owners for using this 

information as part of the research. Intellectual property was acknowledged and to keep 
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the identity of the agritourism farms, no direct quotations and information that will reveal 

the identity of the farm were used.  

4.8. Summary 

This chapter discussed the research process involved. Initially, it presented the 

research philosophy and design underpinning the agritourism research. Then, the 

purpose, design and procedure of each data collection method applied in this study were 

explained. The participants involved were also described. Then, it explained the 

limitation of the study. The issues on reliability, validity, and how bias can be avoided 

were examined. Finally, it provides discussions on the ethical considerations concerning 

each type of data collection. In the following Chapter, the findings drawn from the data 

will be identified and discussed, with reference to the secondary data collected and the 

literature reviewed in Chapter Three. 
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Chapter 5. Findings and Analysis 

5.1. Introduction 

This chapter presents the findings from the observation, interviews, and document 

analysis from the three agritourism businesses in South Island. The three different 

agritourism businesses are set in Garston and Gore in Southland and Fairlie, Canterbury. 

The first section presents the key themes that are discovered and then anchored to the 

research questions (Table 5.1). Second, it discusses the findings from the observations 

and interviews. Then, it describes the findings from the document analysis. The next 

section provides an analysis and discussion of findings from the three methods of data 

collection. The findings are triangulated using relevant information from the literature 

and theoretical framework. Finally, it provides a summary by highlighting the major 

findings relevant to answering the research questions. 

5.2. Findings 

5.2.1. Key Themes: Observation and Interviews 

This study endeavoured to find answers to the following research questions:  

Why do some farm owners in New Zealand use tourism activities as a farm 

diversification strategy?  

It sought an explanation for the following sub-questions: 

1. How are existing agritourism business activities categorised? 

2. What are the determinants of farm diversification in New Zealand? 

3. How do these farms set up their agritourism business? 

4. What are the business strategies of these existing agritourism farms? 

Three different agritourism businesses were observed and interviewed to provide 

answers to the above questions. The main themes were identified and were linked to the 

above research questions. The following table outlines the themes formed to present the 

findings: 
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Table 5.1 

Thematic framework for the interview responses and observations from the three 

agritourism businesses. 

Research Questions Key Themes Findings 

OBSERVATION 

Research Questions Key Themes Findings 

RQ1 How are 

existing 

agritourism 

business activities 

categorised? 

1.Types of tourism 

activities. 

Working farm with direct or indirect 

contact with the farming activities 

Accommodation only on a farm 

setting & tour 

Guided tours  

INTERVIEW 

RQ2 What are the 

determinants of 

farm diversification 

in New Zealand? 

2.Socio-cultural & 

environmental 

aspects. 

 

 

 

The tourism side of the farm business 

transpired from travelers’ demand 

Preservation of historical & cultural 

heritage of the place 

Farm owners’ want to share with 

other people their various farm 

activities in different seasons 

Protecting the land and the animals 

3.Economic aspect Supplement the income 

RQ3 How do these 

farms set up their 

agritourism 

business? 

4.Importance of 

communication with 

the community and 

other businesses  

Networking 

Community involvement 

Benchmarking – learning from other 

business 

 5.Knowing who you 

are and the type of 

tourists you cater 

for. 

Starting small 

Niche tourist (Domestic/ 

International) 

RQ4 What are the 

business strategies 

of these existing 

agritourism farms? 

6.Willingness to 

share information 

about the farm. 

Welcoming attitude, making guests 

feel welcome – provision of 

accommodation and guided farm 

tours 

 7.Importance of 

keeping the land. 

Selling only a part of the business e.g. 

selling only the stocks 

Leasing the land 

 8.Identifying and 

accepting the 

challenges. 

Covid 19 pandemic  

Succession planning 
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5.2.2. Findings from the observation of the three agritourism businesses 

The purpose of the observation is to answer RQ1, how are the existing 

agritourism businesses categorised? The observation was performed to be able to 

describe the physical settings and tourism activities of each of the three agritourism 

businesses.  

Types of tourism activity 

 All three agritourism businesses offer farm tours. The farm tours vary for each 

agritourism in terms of the ‘nature of tourist contact’ with the farming/agricultural 

activities. Agritourism 1 offers a farm tour with direct contact with the animals and the 

farming activity. There is no accommodation provided, but it has a retail shop selling dry 

goods that are directly produced from the animals such as wool yarns, clothing, and many 

others. Agritourism 2 offers a guided tour or independent tour within a farm setting. 

There is a close encounter with farm animals that can easily be seen within the farm but 

there is no direct contact or interaction with farming activities. Agritourism 3 provides 

farm tours with direct contact with the animals and the farming activities. There is an 

opportunity for tourists to participate in any specific farming activity that is presently 

ongoing. 

Table 5.2 

Summary of the agritourism activities and their categories 

 Activity Category 

Agritourism 1 • Farm tour on a working farm.  

• Close encounter with the 

animals; opportunity to interact 

with the animals and the farm 

activities 

• Souvenir store, selling direct 

farm products such as wool 

yarns, clothing made of wool, 

other wool products. 

Working farm, 

direct contact, 

authentic 

agritourism 

Agritourism 2 • Farm tour in a farm setting 

• Close encounter with farm 

animals but no direct 

interaction 

Working farm, 

Indirect contact 

agritourism 
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• Farm accommodation in a farm 

setting. 

Agritourism 3 • Farm tour on a working farm.  

• Farm accommodation.  

• Opportunity to participate in 

actual farm activities 

Working farm, 

direct contact, 

authentic 

agritourism 

 

Physical settings 

Agritourism 1: Situated within the main highway, close to shops in the main 

town. The facilities include a retail store, selling dry goods produced from the raw 

materials from the farm animals such as wool. It features the old spinning wheel, a 

traditional knitting device. There is a big open parking space in front of the shop. The 

paddocks are not easily visible from the main highway.  

Agritourism 2: Situated away from the main highway, close to the main town 

but is far from the shops. The farm accommodation facility is close to the owner’s 

farmhouse and is built within a working farm. There are cows and other farm animals 

around in enclosed paddocks. The accommodation facilities are in different parts of the 

farm. In addition to the accommodation, the farm also offers guided biking and hiking 

trip. Farming machinery is visible to visitors. The high country features historical, 

cultural structures such as old huts.  

Agritourism 3: Situated away from the main highway, and far from the shops. The 

accommodation is located on a hill and is shared with the farm owner’s main house. The 

farmhouse is overlooking the main town. There are cows, sheep, and chickens around. 

There is an opportunity to participate in farming activities.   

5.2.3. Findings from the interviews  

Three agritourism business owners were interviewed. The first agritourism 

business is in the McKenzie District, Canterbury, and the other two were both located in 

Southland. The interviews were all conducted on the farm while having the farm tour. 

The findings from the three interviews are presented using the research questions as the 
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headings. Then the main findings are presented according to themes. To maintain the 

anonymity of each agritourism business, the researcher referred to each participant as 

Agritourism 1, Agritourism 2, and Agritourism 3.  

Research Question 2: What are the determinants of farm diversification in New 

Zealand? 

The result of the interviews revealed that there are various drivers for farmers 

putting up tourism activities on their farms. The results showed that the motivators for 

farm diversification into tourism are mainly socio-cultural. Though the economic reason 

is mentioned, the farm owners stated that it is not their main purpose for venturing or 

adding tourism activities. Table 5.2 summarises the key findings that are discovered from 

the interviews. 

 

Table 5.3 

 

Motivators for farm diversification into agritourism 

Key Themes Findings 

Theme 1: Socio-cultural 

and environmental 

aspects 

The tourism side of the business transpired from travelers’ 

curiosity/demand  

Preservation of historical & cultural heritage of the place 

They want to share with other people the farm activities in 

various season 

Protecting the land and the animals 

Theme 2: Economic 

aspects 

Supplement the income 

 

Theme 1: Socio-cultural and environmental aspects 

From the conversation with the farm owners, common reasons for venturing into 

agritourism in the South Island are the intention of sharing their farm heritage, 

experiences, and sharing the farm itself with other people. Some of the common answers 

when asked why they venture into agritourism include: 

Part of the reason why I did it, too, was because I liked the area, and I wondered if would 

anyone else like the area as well? And I kind of thought I am pretty sure people would 
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like the views and would probably like to stay up here. And yeah, they might like to walk 

the trail, bike the trail or they might enjoy the history. (Agritourism 2) 

 

We wanted people just to come and enjoy. And I enjoy it. We enjoy people. So, we just 

wanted to share what we have here. Just getting up close with sheep and stuff right there 

and lambing, I just love sharing our shearing. …and coming home to the farm, gives me 

my people interaction as well. So that is why I have done it and I do enjoy it. And you 

seem to get good, good results. You know, people do enjoy conversing. (Agritourism 3) 

 

When we bought them out, we thought, we got to change the name because you know, so 

Agritourism 3 means owned and protected, and that is our mentality that is our ethos for 

we like to look after the soil, our animals. And, you know we want to protect them. 

(Agritourism 3) 

 

One of the farm owners mentioned that the tourism side of their business only 

happens due to travelers who are passing by. The farm tours began when people stopping 

by wanted to see the animals. Essentially, the tourism side of the business developed 

from travelers’ curiosity about the area. The travelers are inquiring and interested to see, 

touch, and get close to the animals. As a result, the agritourism business was developed. 

Starting from welcoming curious people in and then gradually more and more travellers, 

mostly visiting Christchurch or Queenstown, stop by.  

And because we're on the main highway between Christchurch and Queenstown, we 

started getting a lot of people coming in wanting to see the animals (alpacas), so just 

‘Can we come in and see them and touch them?’  (Agritourism 1) 

 

And it just grew from there. So, the farm tour is not the side of the business that we've 

started on. But it has evolved all by itself, despite different people driving past and then it 

just got so big. (Agritourism 1) 
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Theme 2: Economic aspects 

The economic aspects are a secondary reason for venturing into agritourism. The 

economic benefits brought about by the tourism side of the farm business was realised by 

the owners when the agritourism activity was already set up. Furthermore, these three 

agritourism businesses are small farms and are solely managed. 

…by having the farm tours, and charging the $25 that we do now, that means that we can 

fertilise paddocks out, grow new crops. Make your own winter food. The shop was 

making money, but the farm was making no money. So, the farm tours helped us to spray 

off paddocks, put in new grass. (Agritourism 1) 

 

It's not a big business. It is a very, very small business and it does not make a lot of 

money. But for the inputs, like the capital inputs that you put in, versus the long-term 

return, I think it is quite good. Because I think that something like this, you know, with 

the change in trends, and trends of markets, or what people want to do, I think this, like, 

people come to New Zealand, they enjoy the outdoors (Agritourism 2) 

 

Why do we want to do that? A little bit of income as well, supplemented the income. Also, 

I am a project person, so I like to do a project. My son who was a builder said Ma'am, 

your laundry is way too big. Way too inefficient space. You need to put an en-suite on 

here. Then I can have my B and B. (Agritourism 3) 

Research Question 3. How do these farms set up their agritourism business? 

 

The three farm businesses have different stories of setting up their agritourism 

side of the business. The common premise among these agritourism farms is that 

venturing into tourism came from an open opportunity because of demand and 

availability of space in the farm which they wanted to share. Effectively, these farms set 

up their agritourism business in response to the drivers for farm diversification stated 

previously. In reviewing this, two key themes were identified (Table 5.3). The farm 

owners mentioned how communicating with the local businesses/people and ‘knowing 

who they are’ are important in establishing the agritourism business.  
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Table 5.4 

Summary of factors considered for setting up the agritourism business 

Key Themes Findings 

Theme 3: The importance of 

communicating with the 

community/other businesses. 

Community involvement/network with local 

businesses (e.g., participation in local events; 

local markets) 

Benchmarking (learning from other businesses) 

Theme 4: Knowing who you are as a 

business and the type of tourists you 

cater for. 

Starting small 

Niche tourist (domestic/international) 

Theme 3: The importance of communicating with the community and other 

businesses 

 

The three agritourism businesses are small farm businesses and are entirely 

managed by the owners themselves. In terms of setting up their tourism side of the 

business, the interviews revealed common themes on how communicating with other 

business owners are important to get help and ideas. For example, one farm owner said 

that part of setting up their tourism activity was by chance, by talking to people who has 

specific knowledge and experience about a particular type of (tourism) activity. The farm 

site is a natural attraction given its topography and vegetation. It is also rich in history. 

Therefore, it has special characteristics that are attractive to certain types of tourists. The 

owners only needed help in terms of developing the area into a tourist ready attraction. 

With the help of knowledgeable people, they were able to set up their agritourism 

business.  

 

… I was at my sister's house, and I was helping her in the garden. She said, we have new 

neighbours, and his job was to design and build mountain biking trails all around the 

world. …And then I said, well, I have a farm, just 10 kilometres down the road. So, he 

said, Can I come and have a look? So, he did. And when we went to the hills, he said, you 

have amazing history here with the water races that were dug out by the Chinese in the 

late 1800s. And you have some amazing ecology, natural ecology. And you also have 

some huts as well... (Agritourism 2) 
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One farm owner mentioned that they started selling their products at the local 

market and then, they set up a small pop-up shop in a restaurant at the local hotel to sell 

the leftover products. As a result, they were able to put up their own shop. It started 

small, using free space from another establishment to putting up their own shop. Local 

markets are common in New Zealand, mostly in rural areas. It can be a regular event or 

sometimes on a specific period within a specific season of the year. Many small business 

owners including farmers participate in this event to sell their products. It is also an 

avenue to introduce the business to the community. In addition, farm owners also 

connected to local people to be included in their business, for example, one of the farm 

owners mentioned that they have 28 knitters who are knitting for them. These knitters 

were mostly elderly people from the community who just loves to knit.  

 

… I was selling my yarn…at the local market. Wintertime is when everyone is knitting, 

and I still have yarn leftover. In the hotel, they do not use their restaurant during the 

winter. So, we set up a wee pop-up shop in there where we sell socks and yarn, scarves 

and some bits and pieces…and then we ended up putting up the shop in town. It is 

growing. We have not had to work hard. (Agritourism 1) 

…Normally I have got 28 people knitting for us... my knitters are either elderly… So, they 

are happy because they can knit, and they get money for it… (Agritourism 1) 

As discussed earlier, one agritourism owner explained that their ‘tourism’ 

activities evolved due to the demand of the travelers passing by. There was no marketing 

intended for the travelers. The business signage (advertising) was meant for people who 

are interested in buying animals for breeding. However, the tourists passing by were 

fascinated and eager to see the animals. The farm owners welcomed them by letting them 

see and touch the animals initially for free, then moved on to a donation basis. 

Eventually, they charged a minimal fee of $5.00. The farm owners also learned from 

other businesses by looking at how other businesses perform and learning from it.  

… we used to have just a few people that drive past and going to see the alpacas, and we 

used to take them out for13 or 15 minutes. But more and more people were coming. And I 

am thinking I am not getting any work done here, I need to do something. So, we went 



[Eunice Mayo, 2016002686] 

 

52 
 

from a gold coin donation to be $5. And then we've grown and built the shop and had 

more animals. (Agritourism 1) 

 

… we went to this museum, and for a one-hour tour was $25. And I said to my husband, I 

said that is $25 for an hour and you are not even relaxed and getting to see stuff. So, I 

started making our tour $25 an hour (Agritourism 1)  

Theme 4: Knowing who they are as a business and the type of tourists they cater for. 

This theme surfaced as the three agritourism owners talked about setting up their 

agritourism business; they are fully aware of the types of tourists who are attracted to 

their place. Effectively, they are mindful of what they are as a business and what they can 

provide. For example, it is obvious from their narrations below that they are attached to 

their main purpose of sharing the farm experience - the socio-cultural reasons rather than 

the economic reasons.  

…I guess with our B&B, it's a seasonal thing. So, it depends when you come what we are 

doing because we could be on, doing our winter crop rotation, or we could be shearing 

which, I love showing people shearing…The downside of it is the location. I am not close 

to the shops. However, I think that is also an upside because people just love to come 

here. Peace. Quiet. (Agritourism 3) 

We are a small farm compared to you know. To give you an example, we randomly had a 

roving Kiwi, the campervans, so we had six campervans pull up and they asked if we 

could do a meal and then just give them a farm tour. And I said, we are only a small-time 

farmer, and we are also apologetic (about our forestry, for all the cut-down trees because 

it leaves a bit of a mess) and she said oh no, that is all good. But what they love was just 

coming in, chatting to us, they want the authenticity, they just love. I think that is 

probably what we are (Agritourism 3) 

It shows that they are not after the number of visitors but more on the quality 

interaction and of what they can genuinely offer to tourists. This type of tourist is a niche 

tourist market. Not one of the farms mentioned bringing in big groups of tourists. One 
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farm owner mentioned specific types of tourists such as the people who enjoy the 

outdoors, campers, young couples. 

We do not have big buses. We do not want them. Because they want to take 35% 

commission of whatever is sold in the store. I am not putting my prices up 35%. 

(Agritourism 1) 

…If three busloads turn up, I cannot do anything. But in saying that, if 20 people want to 

use the trail for the day, they can, it is okay. If people want to stay overnight in the huts, it 

is only like a maximum of four people. So, some people see that as a restriction. And that 

might be true. But also, I think some people are attracted to that. You know, they are 

attracted to the view. …like, people who enjoy the outdoors. (Agritourism 2) 

Similarly, another farm owner mentioned that because of Covid, they think that 

people are looking for genuine tourist places, the out of the way places, out of the main 

centres. They mentioned having some international tourist visitors before Covid, but 

since Covid, they have New Zealanders. 

 

Before Covid, we had probably four or five nights of a lot of overseas guests. Many 

Germans, although in saying that we have had from lots of different countries. So, they 

loved just being getting right in there, boots and all, and there are young ones as well, 

young couples, some freedom campers, and they have just come in just to interact with 

people. And they love us to come and chat and you know, ask lots of questions, which is 

good… 

…Since Covid, I do think that people are looking for genuine tourist places the out of the 

way, places that people have also heard of, but never gone, like, you know, away from the 

main centres, they want to get off the beaten track. Like, down the Caitlin's.   

…But since COVID, they are all New Zealanders, and most of I'd have to say 90 to 95% 

are from Auckland (Agritourism 3) 



[Eunice Mayo, 2016002686] 

 

54 
 

However, one of the agritourism businesses in Fairlie mentioned that the 

Chinese tourists have become their biggest market. This was obviously before the Covid 

hit.  

…so as far as the touring side of it goes, and the farm tours, that just the Chinese market 

just have this amazing love of alpacas… We have Australians coming, but they don't buy 

the blankets and the duvets and the more expensive items…The Kiwis are supporting us, 

but there's not enough of them… 

RQ4.What are the business strategies of these existing agritourism farms? 

 

The results of the interviews revealed three main themes relevant to business 

strategies applied by each of the three agritourism enterprises. They are all willing to 

educate and share information about farming. Another obvious, and consistent, the 

finding is that all the three farm owners value their land. The interviews also showed that 

these farm owners have recognised the business challenges and learned to accept them 

and find solutions to them. The following may not appear to be the traditional business 

strategies (Table 5.4); however, these were the basis of the management decisions of 

these three agritourism businesses.  

Table 5.5 

Summary of the findings relevant to business strategies 

Key Themes Findings 

Theme 5: Willingness to share 

information about the farm.  

Providing accommodation 

Farm tours 

Retail shop 

Making guests feel welcome – creating a 

unique and authentic farm experience  

Theme 6: The importance of keeping the 

land. 

Selling only a part of the business e.g. 

selling only the stocks 

Leasing the land 

Theme 7: Identifying and accepting the 

challenges. 

Covid 19 pandemic  

Succession planning 
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Theme 5: Willingness to share information and educate about the farm 

 

As mentioned previously, the drivers for venturing into agritourism for these 

three farms are socio-cultural reasons and because of an opportunity. The farm activities 

were built from their belief in what they already have. With that foundation, these farm 

owners are enthusiastic about sharing information about their farms. This is evident in 

their provision of accommodation and guided farm tours.  

I had a group of corporates from Auckland, and 20 of them came down, and we did some 

orienteering and compass, working up on the hill, and we navigated to some checkpoints 

They learned a lot of stuff… I am doing that again on Wednesday, there is a company, a 

big one. 10 of their staff, they want me to guide them around…. So, I was taking them on 

the guided trip…I think sometimes with agritourism, with farming and tourism. 

Historically, a lot of people do not want people to come to their farm. They are like, no, it 

is my farm. It is private. But then other people are like, no, they are very welcoming. They 

want you to come. (Agritourism 2) 

All our children have left home, this is a five-bedroom home. And we do not need all the 

space. But it is more than that. We wanted people just to come and enjoy… We enjoy 

people. So, you just wanted to share what we have here. (Agritourism 3) 

Theme 6: The importance of keeping the land 

Another finding from the interviews is that all the three farm owners have 

mentioned ‘keeping their land’. This was noted in different sections of the conversations. 

The farm owners are attached to their land. For example, when asked about the future, 

said they would sell the business, but will keep the farm and lease it. In another scenario, 

when asked about succession planning, one farmer mentioned selling the stock and 

machinery to one of their sons, but not selling the land. One of the agritourism businesses 

is leasing their farm to another farmer. They have sold the sheep and the cows, and they 

get paid for the rental of the land.  

…Selling maybe this business itself (the shop), it might not be the property or might not 

be the alpacas. So that is something that will come across when the time comes. Because 
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I do not want people mistreating the animals. I mean, they can buy this business, but they 

lease the farms that I still have right over things like that… (Agritourism 1) 

He will buy the stock and the machinery. He will buy that whatever it costs, and then just 

lease the land. (Agritourism 3) 

So, what I have done is I used to run the farm, or I used to manage sheep and cows on the 

farm. But then I sold my sheep and cows. Then someone else comes along and pays me a 

rental or pays me at least for the use of the farm.  (Agritourism 2) 

Theme 7: Identifying and accepting challenges  

The issue of the Covid-19 pandemic was highlighted on several occasions. Farm 

owners noted both positive and negative impacts of the pandemic on the business. This 

event had been a challenge for many individuals and businesses. In adapting to the 

impacts of Covid, they made management decisions such as reducing staff and operation 

hours and even changing the way they advertise. One farmer mentioned that they had to 

reduce their staff. They would normally have 28 knitters, but now they only have four. 

 

We’ve had prepared to change we’d advertise only in the tourism places. But now we had 

to advertise to the Kiwis like in Creative Fibre magazine, which is all over New Zealand. 

(Agritourism 1) 

I had to let my three full-time staff go and one part-timer. I have just one part-timer left 

who works one day a week. Because we do not pay minimum wage, we pay the living 

wage. We always have done and for the farm tours, we pay more as well…she is 

(referring to the store staff) doing four and a half hours instead of seven and a half hours. 

We cannot afford to pay for seven and a half hours. And she would be bored sitting here 

for seven and a half hours with maybe one customer or no customers. (Agritourism 1) 

Normally I've got 28 people knitting for us. At the moment, I have four. And it is 

heartbreaking because my knitters are either elderly, or they are terminally ill... They 

cannot do anything. They are happy because they can knit, and they get money for it. 

Now, I've got 24 of those people who love to knit but I don't need anything knitted 
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because we're not selling enough of the knitted product. So, it is not just my full staff that 

I had to let go, it is also the 24 knitters. (Agritourism 1) 

 

But one farm owner said that although Covid has affected their business, in 

some respects, however, in terms of the visitors, surprisingly their numbers have not been 

affected. Regardless of whether there is a pandemic or not, the agritourism side of their 

business stayed the same. 

So, obviously, with tourism, overall, you know, the tap has been turned off, but for 

someone like me, 75% of my visitors, were domestic anyway…And if I got international 

visitors, we got excited, because it was such a small amount. But our numbers have not 

changed. They have not gone super high or super low. That just sort of stayed the same. 

(Agritourism 2) 

 

Another important challenge is succession planning. It is a common issue for the 

three agritourism enterprises to lack a definite succession plan strategy. They noted it as a 

real challenge, common for most farmers, especially small farmers. The interviews 

revealed that there is no succession plan set in place. For example, in Agritourism 1, none 

of their sons or daughters is interested in farming. For Agritourism 2, the land has been 

handed down from generations, and they are the fourth generation. Now when their 

parent dies, the current plan is to divide the farm among the two siblings, and they can do 

whatever they want to do with the land. Agritourism 3 also has no succession plan set yet, 

and one of their sons is interested in farming.  

 

No, the kids have all grown up and left home. So, once we get past this COVID time and 

things are getting back to normal, then we can sell the business. (Agritourism 1) 

 

So, we have got one who is interested in farming. It had been a lot easier if none of them. 

But Carl is interested. And he is probably going to lease the farm. (Agritourism 3) 

 

We haven't got anything set in place. As such for the farm, I have four sisters. part of the 

succession plan was when my dad dies, we have a succession plan for my sisters will take 
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half of the farm and then I will take the other half. So, they can decide what they want to 

do with the farm. And then I can decide what I do for the top part of the farm as well. But 

ideally, it would be nice to keep the farm going and the family legacy going. That would 

be my wish, I would like to be able to pass the farm on to my children, if they want to that 

would be great. But if they do not, they do not. So, we need to, I think we need to make it 

feel as achievable and attractive as we can for them to do that. (Agritourism 3) 

 

5.2.4. Findings from the document analysis 

RQ1: How are existing agritourism business activities categorised? 

The following activities are featured from the individual websites and the 

written materials about each farm. 

Agritourism 1: The website shows information about the farm tours. It highlights 

activities such as getting up close with the animals, walking around the paddocks, feeding 

the animals, depending on the season, a chance to witness or participate in shearing or 

birthing. There is a separate website for the retail store highlighting their major product – 

wool. At the store, the packaging of the yarn shows the name of the person who hands 

spun it as well as the name of the alpaca from which they gather the yarn.  

Agritourism 2: The website and the pamphlets feature different experiences for 

tourists and different accommodation options. It specifically features outdoor activities 

such as biking, hiking, and adventure run. The accommodation featured on the website, 

targets a specific type of tourist, such as the adventure type, people who enjoy the 

outdoors. Farming activities are not featured however, it is highlighted on the website 

that it is a working farm and a nationally protected area. The website also emphasised the 

importance of the historical and cultural heritage and its preservation.    

Agritourism 3: This agritourism business has no website, the information is 

found on the True NZ guide website. It highlighted the farm accommodation and the 
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farm tours that are available in different seasons. It also provides information about its 

neighbouring towns and the possible activities.   

RQ3: How do these farms set up their agritourism business? 

Websites of two agritourism farms feature “our story”; a short background on 

how their business started. One website included a “News” section where it features 

information about the activities involving the community. The other website features 

“Experiences”, showing the ongoing and upcoming events for possible tourist 

participation. 

RQ4: What are the business strategies of these existing agritourism farms? 

Two key themes from the interviews (willingness to share information about the 

farm; the importance of keeping the land) can also be found in the websites of two 

agritourism enterprises, evident in the provision of accommodation and guided farm 

tours. The websites provide information about their story, the farm animals, the land, 

what they do and where they are going.   

The pricing of the farm tours and other activities are also shown on the websites. Their 

price range between $20 to $50 per person. The accommodation, depending on the type, 

ranges between $125 to $295.  

5.3. Discussion 

This study has explored the characteristics of three agritourism businesses in the 

South Island to describe their categories, discover their motivations for venturing into 

tourism, illustrate how they are set up and grow, and explore the strategies they have 

applied in the business.  

The result of the observation revealed the types of agritourism common in South 

Island. The three agritourism farms can be categorised as either a working farm, direct 

contact, authentic agritourism and working farm, indirect contact agritourism (Table 

5.2). This categorisation is based on the typology for defining agritourism by Philip et.al 
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(2010). The working farm, direct contact, authentic agritourism category offers tourism 

activities that are based on a working farm, the tourist has direct contact with agricultural 

activities and experiences authentic agricultural activities. Another category is the 

working farm, indirect agritourism where the tourism activities are also based on a 

working farm, but they have indirect contact with agricultural activities. 

The interviews revealed that agritourism occurred for different reasons. Similar to 

Ollenburg and Buckley (2007), one of the findings of this present study reveal that some 

of the farm owners diversify into tourism to enjoy the social aspect of meeting people. It 

is relevant to those farm owners who have no children at home; their children are grown-

up and have their own families. This study also discovered that there is a connection 

between agritourism and heritage preservation, specifically, its historical importance. 

This is consistent with the work of La Pan and Barbieri (2014), who found that farmers in 

America are preserving tangible heritage for cultural and personal meanings. This is true 

of those farmer-owners where the farm has been handed down for several generations. In 

this case, the farmer is a fourth-generation farmer. Remarkably, other findings reveal that 

some agritourism businesses are a result of demand, as noted by Mackay et.al. (2019) 

who stated that farmers in New Zealand applied the adaptive re-use of farm buildings as a 

form of farm diversification in response to a growing number of international tourists. In 

this present study, the researcher discovered that the demand came from transit travellers.  

This present study also explored how these agritourism businesses set up and 

grow. Based on the results of the interview, the farm owners used networks, community 

involvement, and learning from other businesses in establishing and developing their 

agritourism offerings. According to Suess and Mody (2016), the social representation 

theory is applied in tourism for understanding tourism and its effects on destination 

planning and management. In this study, the farm owners showed how important is 

communication with the community for developing their business through involving 

them. For example, one of the farm owners engaged elderly people, who are keen to knit, 

to be part of their business. When they sell their yarns, they put the name of the person 

who spun the yarn and identify the animal the yarn is from. It is a social representation of 

valuing people and animals. The interviews also revealed that these three farm businesses 
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cater to specific types of tourists. The tourism offerings were developed based on ‘what 

they already have’ which represent who they are as an agritourism business. Naturally, it 

follows that each caters to specific types of tourists.  

It was also revealed from the interviews, observation, and document analysis that 

the three agritourism farms are in the second stage of Butler’s sequence. Butler’s second 

stage (involvement) is where the business started to provide specialised services and 

facilities to visitors (Butler, 1980). It is evident in the strategies that have been applied by 

the agritourism enterprise in this study, specifically, their ‘willingness to share 

information about the farm’. In Butler’s sequence, it is described that the contact between 

locals and visitors are high (Butler, 1980; Weaver & Lawton, 2014). This can also be 

connected to the findings of Wojcieszak-Zbierska et.al. (2020) in Poland, where 

agritourism becomes a choice for spending holidays in time of the pandemic. However, 

in contrast, one of the agritourism enterprises in this study had been greatly affected by 

the pandemic. This could be due to its location that is dependent on the visitors from the 

main tourist areas.  

The importance of keeping the land has been a foundation for most of the 

decisions of these farm owners. For example, their current and future strategies of leasing 

the land or selling only part of the business demonstrates that these farm owners are 

attached to their agricultural land and want to make sure that it will be protected. This 

implies that future agritourism development could depend on how farmers represent 

agritourism. Social representation theory is “a social psychological approach to analysing 

societal phenomena” (Wagner, 2015). 

5.4. Summary 

This chapter has presented the results of the observation, interviews, and 

document analysis from three agritourism farms in South Island, New Zealand. The first 

section showed the connection between the research questions and the key themes and 

findings. Second, it presented the findings from the observations by highlighting the 

descriptions of the agritourism categories and their physical settings. Third, the findings 
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from the interviews are presented using quotes from the farmers. Fourth, it presented the 

findings from the document analysis using the research question as headings. Finally, the 

results from the observation, interviews, and document analysis were analysed and linked 

to the literature reviewed and theories.   

This study has described the categories of available agritourism businesses in the 

South Island. There are five possible categories of agritourism according to Philip et.al. 

(2010). In this present study, two typologies have been discovered, first is a working 

farm, direct contact, authentic agritourism, and second, working farm, indirect contact 

agritourism. Both types can be considered authentic agritourism because the nature of 

interaction with the agricultural activities is from a working farm. The determinants of 

farm diversification revealed in this study includes both socio-cultural and economic 

motivators. However, the dominant driver for agritourism is the socio-cultural aspect, 

which includes – the want to share the farm experiences, preservation of the historical 

and cultural heritage of the place, and protecting the land and animals. It is also revealed 

that some agritourism business is a result of demand. 

These three agritourism businesses were set up with the help of community 

involvement, networking, and learning from other businesses. The farm owners also 

capitalise on what they already have and grow from there. Their current business 

strategies are built upon their willingness to share information about the farm, the 

importance of keeping their agricultural land, and identifying and accepting challenges.  

The following chapter will present an overview of this research project, 

conclusions and recommendations for future research and practice.  
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Chapter 6.  Recommendations and Conclusion 

6.1. Purpose of the research 

This study aimed to explore the characteristics of agritourism in the New Zealand 

context to address this gap in the literature. The following objectives guided in achieving 

the research aim: 1. To describe the qualities/types of existing agritourism businesses in 

New Zealand. 2. To discover the motivations that drive agritourism venture in New 

Zealand. 3. To illustrate how these agritourism farms set up and grow as a sustainable 

agritourism venture. 4. To explore the diversification strategies of these agritourism 

businesses and how these strategies are applied.  

6.1.1. Summary of what was covered in Chapters Two and Three 

Chapter Two discussed the theoretical background relevant to this study and the 

macro and micro-environment that directly and indirectly affect the agritourism industry 

in New Zealand. The theoretical model employed in this study is the Butler’s sequence 

(Tourism Area Life Cycle) and the Social Representation Theory to help describe the 

agritourism characteristics. Butler’s sequence specifically helped in identifying the 

current development stage of agritourism in South Island. The social representation 

theory aided in explaining the strategies applied by the farm owners. This theory of social 

representation may help the researcher understand how the farmers represent the 

importance of their agricultural land through their tourism offerings, decisions, and 

strategies. The PESTEL analysis covered the general macro environment that could 

directly or indirectly affect agritourism in South Island, New Zealand. Then, the 

stakeholder analysis was used to analyse the players of agritourism in South Island. It 

specifically helped identify the primary and secondary stakeholders of agritourism which 

is essential for planning a sustainable agritourism business. 

 

The literature reviewed in Chapter Three covered four themes. The first theme 

relates to the typologies for defining agritourism. This was used to categorise the three 

agritourism in this study. The second theme discussed the various motivations for farm 
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diversification in different parts of the world. The third theme focused on the literature 

relevant to New Zealand agritourism. This part covered topics about the Willing Workers 

on Organic Farms and the phenomenon of farm stays in New Zealand. The final theme 

presented the impacts and sustainability issues in agritourism.  

6.1.2. Summary of the Methodology 

This research employed an interpretivism research philosophy as an approach to 

understanding agritourism from the point of view of the agritourism business owners. It 

was an exploratory study utilising the case study method. Three agritourism businesses 

were explored using interviews, observation, and document analysis. The data gathered 

were purely qualitative and were analysed using thematic analysis.  

6.1.3. Conclusions/Summary of findings  

Table 6.1  

Summary of key findings from the observation linked to Research Objective 1 

Key findings from the observation 

Research Objective 1 

 

To describe the qualities/types of existing 

agritourism businesses in New Zealand  

 

Categories of agritourism in South Island, 

New Zealand 

- Working farm, direct contact with 

agricultural activities, authentic 

agritourism 

- A working farm, indirect contact 

with agricultural activities 

RO1 - Categories of the existing agritourism businesses in South Island, New 

Zealand 

Three agritourism businesses were observed to describe their qualities and 

categorise each according to Philip et.al. (2010) agritourism typologies. Two categories 

of agritourism were discovered; 1. working farm, direct contact, authentic agritourism, 

and 2. working farm, indirect contact agritourism. All three agritourism businesses were 

working farms, offering guided farm tours. Agritourism 1 and 3 offers their farm tours 

with the opportunity for tourists to participate and experience the actual agricultural 



[Eunice Mayo, 2016002686] 

 

65 
 

activities such as shearing or birthing. Whereas Agritourism 2 only offers a guided tour 

within a farm setting, where there is no opportunity to participate in agricultural 

activities. Hence, Agritourism 2 is categorised as ‘working farm, indirect contact 

agritourism’. Agritourism 1 also sells products directly produced from the farm such as 

wool yarns.  

Table 6.2 

 

Summary of key findings from the interviews linked to Research Objectives 2, 3 and 4 

Key findings from the interviews 

Research Objective 2 

To discover the motivations that 

drive agritourism venture in New Zealand 

Drivers for agritourism in South Island 

- The tourism side of the farm 

business transpired from travellers’ 

demand 

- Preservation of historical & 

cultural heritage of the place 

- Farm owners want to share with 

other people their various farm 

activities in different seasons 

- Protecting the land and the animals 

- Supplement the income 

Research Objective 3 

To illustrate how these 

agritourism farms set up and grow as a 

sustainable agritourism venture 

How this agritourism set up and grow 

- Use networking 

- Community involvement 

- Benchmarking – learning from 

other business 

Research Objective 4 

To explore the diversification 

strategies of these agritourism businesses 

and how these strategies are applied 

Strategies 

- Providing accommodation  

- Farm tours 

- Retail shop 

Future strategies 

- Selling only a part of the business 

e.g., selling only the stocks 

- Leasing the land 

Recognising and adapting to challenges 

- Covid 19 pandemic  

- Succession planning 
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RO2 - Motivations for venturing into agritourism 

The common driver of agritourism among the three farm businesses is socio-

cultural motivators. Comparable to the statement of Ollenburg and Buckley (2007) who 

mentioned that social motivators are common in Australian farmers as opposed to 

European landowners where the financial benefits are more important. In this present 

study, the farm owners acknowledge that their main motivator for venturing into 

agritourism is their desire to share the farm experience with other people. They also 

mentioned their aspiration to preserve the historical, cultural heritage of their place, and 

to protect the animals. This finding is relevant to the study of La Pan and Barbieri (2014) 

who examined that there is a connection between heritage preservation and agritourism in 

the state of Missouri, U.S. In this present study, the financial reasons fall only as a 

secondary reason as opposed to some previous studies (Flanigan, et al., 2015; Roman et 

al., 2020) where agritourism was used as a strategy to supplement the farm income.  

RO3 – How this agritourism set up and grow 

These farm owners set up their tourism offerings by working together with the 

community. For instance, the local knitters are a huge part of the success of Agritourism 

1 because they helped build its retail business. There was reciprocity between the 

agritourism business and the locals as they benefit from one another. This example could 

represent how important is community involvement and networking within the context of 

agritourism in South Island.   

RO4 – Agritourism Strategies 

The three agritourism businesses have opened their farms to people through 

offering guided farm tours. This strategy coincides with the findings from the interviews 

that these farm owners are willing to share the farm experience and wanted to share 

information about the farm. Another strategy revealed from interviews and observation 

was the provision of farm accommodation and putting up a retail shop selling goods 

using raw materials from the farm. Future strategies may include leasing the land or 

selling only a portion of the business. For example, selling only the stocks but keeping 
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the land. This finding could represent that these farm owners are attached to their 

agricultural land. The interviews also revealed that these farm owners were willing to 

make changes to adapt to environmental and societal changes.  

6.2. Relationship to previous research 

This research is significant because the findings add to the body of knowledge 

about the agritourism phenomenon in South Island, New Zealand. It also contributes to 

filling the gap about the categorisation of agritourism in New Zealand. It provided 

important results that add to the information from the study of Mackay et al. (2019). 

Their study focused on the motives that underpin the adaptive re-use of farm buildings in 

New Zealand. Mackay et al. (2019) stated that in response to growing international 

visitors in New Zealand farmers have found a way to boost their income by adding 

tourism ventures (p. 465). This could be related to the case of Agritourism 1 where their 

tourism offering was developed because of the growing demand from the tourists. 

Additionally, this research also has significant findings that are relevant to Cigale et al. 

(2013) which states that the occurrence of tourism in Slovenian farms are based on both 

the opportunities and farmer’s needs (p. 339). It is predominant among the three 

agritourism in this study that their tourism venture is based on opportunities that arise. 

Furthermore, this study is significant because it has covered what has been the experience 

and the strategies of these agritourism businesses during the unprecedented Covid 19 

pandemic where international tourism has not been possible because of international and 

regional border restrictions.   

6.2.1. Implications of the findings for the industry 

Agritourism, although not a new phenomenon, is still a growing industry (Aroyo 

et.al., 2013). There is a possibility that agritourism can grow in New Zealand both as a 

strategy for farmers to sustain their agricultural land and for the tourism stakeholders to 

view it as an alternative form of tourism during these changing times. While the current 

Covid 19 situation has impacted the tourism industry and other sectors closely linked to 

it, some of the agritourism businesses in this study stated that their visitor numbers 
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remain the same. Agritourism could be a form of tourism that should not depend too 

much on international tourists and a huge number of visitors. With this, a possibility to 

enhance awareness about agritourism as a sector that could be developed will be 

sustainably beneficial to both agriculture and tourism in New Zealand. In addition, these 

agritourism business owners could support the New Zealand Tourism Sustainability 

Framework because they could contribute to enhancing domestic tourism.  

6.2.2. Implications for theory 

Butler’s sequence, or the Tourism Area Life Cycle, was used to substantiate the 

agritourism categorisation in this study, and, together with Social Representation Theory, 

supplemented the explanations for the farmers’ decisions in venturing into tourism. Both 

theoretical models helped interpret the characteristics of agritourism businesses in this 

study. The Butler’s Tourism Area Life Cycle provides insight into what a certain tourism 

destination, activity, or location would look like in different stages of its development. 

This model can be a good guiding model for future research in agritourism development 

or other areas of tourism. For example, future research related to planning or developing 

a new agritourism venture. By knowing what could happen in a particular stage, future 

research could include how to mitigate or avoid the decline stage. In other words, this 

model could be a guide towards achieving sustainability. While the Social Representation 

Theory could be a valuable tool for future research of agritourism in major tourism 

destinations in New Zealand such as Queenstown, Christchurch, Auckland, Dunedin, and 

Hamilton. This is because there could be a different social representation of agritourism 

in these areas.  

6.3. Limitations of the present study 

6.3.1. Limitations  

The study has been conducted during a specified timeframe, hence, conducting 

the interviews was limited. The availability of the farm owners also limited the data 

gathering because the researcher could only start the observation upon confirmation of 

the booking. With that, the researcher could choose a specific date. In addition to that, the 
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data gathering fell within the autumn period. Generally, autumn is good weather 

however, there are some rainy days. The weather also limited the observation of the 

agritourism activity as some of the farming activities were affected by weather 

conditions. The findings can only be generalised to the agritourism businesses that have 

been observed and interviewed.  

6.3.2. Delimitations   

The researcher focused on three agritourism businesses. As there is much possible 

agritourism enterprise, the researcher used purposive sampling, taking into consideration 

the five possible categories of agritourism business from Philip et.al. (2010). The 

researcher utilised the Agritourism NZ website and the New Zealand Tourism Guide. 

These websites provide a list of farm tourism businesses in different parts of New 

Zealand. The researcher focused on searching within the South Island region. The three 

participants were chosen based on who responded and were willing to participate in the 

interview.   

6.4. Recommendations for future research and practice 

The research is based in the South Island of New Zealand, specifically Gore, 

Garston, and Fairlie. These are small towns far from major cities. There could be 

different stories for farms that are closer to cities or located within a major city or tourist 

destination cities such as Queenstown, Dunedin, Auckland, Christchurch, and Hamilton. 

Therefore, broadening research locations could be considered for future research to more 

comprehensive descriptions of the types of available agritourism in New Zealand. In 

addition, the participants in this research were all small farms; future research could 

include large farm businesses to explore possibly more differences and similarities.  

In future research, both quantitative and qualitative methods can be applied for 

example, in identifying the possibilities that the types of tourists may be different for 

each category of agritourism venture. The types of agritourism business and location may 

have different experiences as impacted by Covid 19. In this present study, the topic of 
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succession planning was not explored in detail. This could be a valuable topic for future 

research relevant to Applied Management as this could help farmers plan.   

6.5. Conclusion 

This research aimed to answer why some farmers in South Island, New Zealand 

venture into tourism. Specifically, it answered how they were set up, what were the 

drivers for venturing into agritourism, and what strategies they have applied. The results 

of this study showed that some farmers venture into agritourism in response to an 

opportunity and due to social motivations. This study revealed that social motivators 

include farmers’ desire to share their farm experiences with people, preserve their land, 

its historical and cultural heritage, and protect the animals. They set up through 

connecting with the community, networking with local people, and learning from other 

businesses. Their agritourism strategies are deemed consistent with their motivations. For 

instance, Agritourism 1, 2, and 3 offered guided farm tours to share/educate travellers 

about their farms. Butler’s tourism area life cycle model and the Social Representation 

theory were the theoretical foundations used to support in describing the agritourism 

categories and explaining the diversification strategies used by the farm owners.  

This research is meaningful to the researcher because as a novice researcher this 

study helped get closer insights into conducting research. More specifically, the 

researcher gained a better grasp of the various research methods applied in this study. It 

also helped in understanding more about agritourism as a sector of tourism. This topic is 

of interest to the researcher because of the concepts of alternative tourism, sustainable 

tourism, or ecotourism which are closely linked to agritourism. The researcher had the 

opportunity to explore and gain first-hand experience through the interviews and 

observations.  
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Appendix B. Summary of the core literature and key 

authors 

Topic Key authors Significant points 

3.2 Typologies, 

definitions 

Philip et al., 2010, p. 754; Arroyo et al., 2013, p. 

44;  

Framework; a guide for identifying types 

of agritourism 

Busby & Rendle (2000) Farm tourism  

3.3 Farm 

diversification 

Cigale et al., 2013, pp. 339 – 345 

 

Farm diversification decision – Slovenia 

Ollenburg & Buckley, 2007, pp. 444-448 

 

Motivators for farm diversification in 

Australia 

Flanigan et al., 2015, p. 129; 139 

 

Farm diversification in Scotland 

Roman et al. (2020) 

 

Agritourism as rural development in 

Poland 

Stotten et al., (2020) 

 

Mountain farming in Europe 

Contini et al., (2009) 

 

Farm diversification in the region of 

Tuscany, Italy 

Broccardo et al, 2017, p. 8 

 

Agritourism activities in Piedmont, Italy 

 Tew & Baribieri, 2012, p. 219   

 

Agritourism activities in Missouri, US. 

3.4 

Agritourism in 

New Zealand 

Pearce (1990) Farm stays 

Mackay et al., 2019, pp. 471-472 Adaptive re-use of farm buildings 

McIntosh & Campbell (2001) Willing Workers on Organic Farms 

(WWOOF) 

McIntosh & Bonneman, 2006, pp. 96-97 WWOOF farm stay  

3.5 

Agritourism 

impacts and 

sustainability 

La Pan & Barbieri, 2014, p. 667 The linkage between agritourism and 

heritage preservation 

Garrod, 2011, p. 18 Example of adaptive re-use of old farm 

buildings  

Jeckzmyk et al, 2015, p. 1125 Agritourism and rural development 

Schilling et al., 2014, p. 82-83 Effects of agritourism on income 

Barbieri, Sotomayor, & Aguilar, 2019, p. 54 Perceived benefits of agritourism 

Mastronardi et.al. (2015) The link between agritourism and the 

environment 

D’Alessandro (2016) Agritourism as eco-friendly tourism 

Wojcieszak-Zbierska et al. (2020) Agritourism in the era of Covid 19 

Belliggiano et al. (2020) 

Palmi & Lezzi (2020) 
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 Naidoo, P., & Sharpley, R. (2016) Local perceptions of agritourism in 
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Appendix C. Guide Questions for the Interviews 

Exploring New Zealand Agritourism opportunities for development towards 

achieving sustainability: A Comparative Study of Three Agritourism Businesses in 

South Island 

Guide Questions for the Interview 

The following are guide questions. The questions are not specifically arranged in order 

and additional questions may arise as part of the interview process. 

Do you agree to have this interview audio-recorded?  Yes No 

1. How did you start your farm business?  

2. How did the idea of moving into or diversifying (see definition below) into 

agritourism came about?  

3. What were the key driving forces for venturing into agritourism?  

4. How did you build a successful agritourism business?  

5. Why did you use (certain type of tourism activity) as part of your tourism 

offering? 

6. What were the challenges or issues that you encountered?  

7. What are the greatest challenges facing your business? 

8. What is your business succession plan (see definition below)? 

9. What is your long-term business plan?  

Definitions: 

Diversification: the process of starting to make new products or offer new services 

(Cambridge Dictionary, 2021) 

Example: They started the farm stays as a farm diversification. 

 

Succession planning: a structured process involving the identification and preparation of 

a potential successor to assume a new role,” implying the need for a reliable, repeatable 

process (Garman & Glawe, 2004, p. 120) 

 
References: 

Cambridge Dictionary. (2021). Diversification. 

https://dictionary.cambridge.org/dictionary/english/diversification 

Garman, A. N., & Glawe, J. (2004). Succession planning. Consulting Psychology Journal: 

Practice and Research, 56(2), 119. 

Thank you for your time. 

You will be forwarded a transcript of this interview for verification within the next few 

weeks. 

https://dictionary.cambridge.org/dictionary/english/process
https://dictionary.cambridge.org/dictionary/english/start
https://dictionary.cambridge.org/dictionary/english/product
https://dictionary.cambridge.org/dictionary/english/offer
https://dictionary.cambridge.org/dictionary/english/service
https://dictionary.cambridge.org/dictionary/english/start
https://dictionary.cambridge.org/dictionary/english/farm
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Appendix D. Goals for the Observation 

Exploring New Zealand Agritourism opportunities for development towards 

achieving sustainability: A Comparative Study of Three Agritourism Businesses in 

South Island 

 

Goals for the Observation of participants on the property: 

Participant observation will be employed as part of the data gathering for this research 

project in order to support information that will be collected through the interviews.  

The purpose of the observation will also be explained prior to the start of data collection.  

Participants will be asked to sign a consent form giving permission for the researcher to 

video, audio-record and photograph details during the observation. 

 

Do you agree to have this observation audio and video-recorded? Yes No 

 

Pre- Observation 

1. The farm owners/managers will be informed that an observation will be part of 

the data gathering procedure.  

2. To know and get permission as to what specific areas of the farm setting can be 

observed, the researcher will highlight that observation is mainly for the physical 

features of the farm.   

 

During the Observation 

The following are the specific goals of the observation. 

1. To be able to gain an insider’s view for describing the actual agritourism 

characteristics 

2. To observe, using field notes, video recording, and photographing of the farm 

setting, physical characteristics, and the available activities in the farm. 

 

Any recorded material will be available for you to review and approve for use in my 

research project.  
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Appendix E. Information Sheet 

 

Exploring New Zealand Agritourism opportunities for development towards 

achieving sustainability: A Comparative Study of Three Agritourism Businesses in 

South Island 

Information Sheet for Interview Participants 

Thank you for showing an interest in this project. Please read this information sheet 

carefully before deciding whether or not to participate.  If you decide to participate, we 

thank you.  If you decide not to take part, there will be no disadvantage to you of any 

kind and we thank you for considering our request.   

 

Introduction 

I am Eunice Mayo, a student at the Southern Institute of Technology, Invercargill. I am 

undertaking this research in partial fulfilment of my Masters in Applied Management.  

 

What is the aim of the project? 

 

This project aims to explore agritourism in New Zealand.  Specifically: 

1. To describe the characteristics of various agritourism farms in New Zealand, 

2. To discover the motivations that drive agritourism venture in New Zealand, 

3. To illustrate how these agritourism farms set up and grow as a sustainable 

agritourism venture, and 

4. To explore what are the diversification strategies of these agritourism businesses 

and how these strategies are applied.  

5.  

What type of participants are being sought?  

 

I am exploring the work of agritourism farm owners because they have first-hand 

experience on how agritourism businesses are set up and how they manage to sustain the 

business.  

 

What will participants be asked to do?  

 

Should you agree to take part in this project, you will be asked to participate in an 

interview.  Your level of participation is entirely voluntary.  The interview will last for 

about 30 – 45 minutes. With the permission of the interviewees, the interview will be 

audio-recorded for transcription later.  
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Can participants change their minds and withdraw from the project?  

 

You may withdraw from participation in the project at any time up until the point at 

which the data is anonymised and amalgamated into the report, without any disadvantage 

to yourself of any kind. 

 

What data or information will be collected and what use will be made of it?  

 

The interview will be audio-recorded using the researcher’s mobile phone. The recorded 

interview will also be saved on a personal computer and will be fully transcribed by the 

researcher. 

Your name will not be used in the final report and you will not be able to be identified in 

any way.  All information will be kept confidential and the data will be used by the 

researcher only for this study. 

 

What will happen to the results?  

 

The final report will be submitted for marking in the School of Business and will be kept 

on file as an assessed project. It may be made available to the public on the SIT Research 

Repository (D Space) on the SIT library website. 

 

How will the data be stored?  

 

The data collected will be securely stored in such a way that only the researchers will be 

able to gain access to it.  At the end of the project, any personal information will be 

destroyed immediately except that, as required by SIT's research policy, any raw data on 

which the results of the project depend will be retained in secure storage for five years, 

after which it will be destroyed.  

 

What if you have any questions about the project?   

 

If you have any questions about the project, either now or in the future, please feel free to 

contact: 

  Researcher: Eunice Mayo 

  Southern Institute of Technology 

   

 

  Researcher: Dr Robyn Hill 

  Southern Institute of Technology 

    

 

This research has been approved by the Human Research Ethics Committee at SIT. 

 

If you have concerns about the ethical conduct of this research or the researchers, the 

following procedure should occur. 



[Eunice Mayo, 2016002686] 

 

84 
 

 

Write to the following: 

 

 The Secretary of the Human Research Ethics Committee 

 Southern Institute of Technology 

 133 Tay St 

 INVERCARGILL 9840 NZ 

 Tel: 03 211 2699 

 

 

All information is confidential and will be handled as soon as possible. 
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Appendix F. Consent Form for the Interview 
Declaration of consent to be interviewed for  

Exploring New Zealand Agritourism opportunities for development towards 

achieving sustainability: A Comparative Study of Three Agritourism Businesses in 

South Island 

I have had the scope and nature of the research fully explained to me.  Any questions 

about the research have been satisfactorily answered, and I understand that I may request 

further information at any stage. 

 

I accept and note that: 

 

1. My participation in this research is entirely voluntary. 

 

2. I may withdraw from participation in the research at any time up to the point 

at which the data is anonymised and amalgamated, without explanation, 

disadvantage, or disincentive. 

 

3. Any information given during the interview is being utilized solely for the 

purpose of the specific research project and will not be disclosed to any other 

person or agency without my express consent. 

 

4. With my permission, the interview will be audio and video-recorded for later 

transcription and reference. 

 

5. This information may be incorporated into the research report, but actual 

names or other characteristics that may lead to the identification of individuals 

or organisations will not be disclosed.  

 

6. I may request to view any completed drafts or sections of the research report 

to which I have contributed, at any time. 

 

7. A copy of the completed research report will be made available to me, on 

request, at the conclusion of the research. 

________________________________________________________________________ 

DECLARATION 

I have read and understood the information set out on this form and give my 

informed consent to be observed in accordance with the stated terms and conditions. 

 

Name of Research Subject/Participant   Name of Researcher 

 

…………………………………………   Eunice Mayo 

  

Signature …………………………    Signature 

………………………… 

 

Date ……………………………………   Date ……………………………… 
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Appendix G. Consent Form for the Observation 
Declaration of consent to be observed for  

Exploring New Zealand Agritourism opportunities for development towards 

achieving sustainability: A Comparative Study of Three Agritourism Businesses in 

South Island 

I have had the scope and nature of the research fully explained to me.  Any questions 

about the research have been satisfactorily answered, and I understand that I may request 

further information at any stage. 

 

I accept and note that: 

 

1. My participation in this research is entirely voluntary. 

 

2. I may withdraw from participation in the research at any time up to the point 

at which the data is anonymised and amalgamated, without explanation, 

disadvantage, or disincentive. 

 

3. Any information given during the interview is being utilized solely for the 

purpose of the specific research project and will not be disclosed to any other 

person or agency without my express consent. 

 

4. With my permission, the observation will be audio and video-recorded for 

later transcription and reference. 

 

5. This information may be incorporated into the research report, but actual 

names or other characteristics that may lead to the identification of individuals 

or organisations will not be disclosed.  

 

6. I may request to view any completed drafts or sections of the research report 

to which I have contributed, at any time. 

 

7. A copy of the completed research report will be made available to me, on 

request, at the conclusion of the research. 

 

________________________________________________________________________ 
DECLARATION 

I have read and understood the information set out on this form and give my 

informed consent to be observed in accordance with the stated terms and conditions. 

 

Name of Research Subject/Participant   Name of Researcher 

 

…………………………………………   Eunice Mayo 
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Appendix H. List of Agritourism Businesses from the 

Agritourism NZ website and NZ Tourism Guide 

Farm 
Working 
Farm 

 
Accommodation 
only  

Farm 
Stay  

Farm 
Visit 
Only  

Opportunity to 
participate in 
on-farm 
activities 

Beresford Heights - Owaka - Catlins Yes   Yes   Yes 

Cascade Creek Retreat - Milton (near 
Dunedin) No Yes Yes   No 

Cabot Lodge - Te Anau - Fiordland Yes   Yes   Yes 

The Lodge at Tikana - Browns No Yes No   No 

Dingleburn Station - Lake Hawea  No Yes No   No 

Mohua Park Eco Accommodation - 
The Catlins  No Yes Yes   No 

Windemere Alpacas and Llamas Yes No No Yes Yes 

Walter Peak High Country Farm Yes No No Yes Yes 

Criffel Station           

Wedderburn Cottages No Yes No No No 

Benlea - Rakaia Gorge Canterbury Yes No Yes Yes Yes 

Gem Alpaca Tour  Yes No No Yes Yes 

Davaar Station Farm Tours & Country 
Home  Yes   Yes     

Mahaanui Farmstay Experience Yes No Yes No Yes 

Paratu Farm Cottage & Experiences Yes No Yes No No 

High Country Horses No No No Yes No 

Kepler Mountain View Alpacas Yes No Yes No Yes 

Shamarra Alpacas Yes No No Yes Yes 

Welcome Rock Trails Yes No Yes Yes Yes 

Windermere Alpacas and Llamas Yes No No Yes Yes 
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